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Note how prongs toe-in 
after Teenut is driven into 
hole. Toe-in action plus 
multiplicity of prongs in- 
creases push-out resistance 
far beyond that of other 
pronged fasteners. 
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gre y increased 
push-out resistance 


Here’s an easily concealed threaded fastener that’s built like a 
miniature bear-trap .. . with six claw-like prongs that penetrate, 
toe-in and grip so tight you really have to pound it to back it out 


of its hole. e ‘ 
With the new 6-prong Teenut, you’ll cut your rejection rate and . 
eliminate that old problem of the “lost fastener”. . . because this Or 
is one pronged nut that stays where it’s put: s 

Cc 
Full engineering details and prices on request. Currently available a 
in the following sizes: 8-32, 10-24, 10-32, %-20, 6-18. 7 


CARR FASTENER COMPANY 


Division of United-Carr Fastener Corporation, Cambridge 42, Mass. 


“mm moO ara 





Offices in: Atlanta, Boston, Chicago, 
Cleveland, Dallas, Detroit, Kalamazoo, Los Angeles, Louisville, New York, Philadelphia, Syracuse 
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ie COLORS A whole rainbow of exciting colors to make prod- 


ucts more attractive, more salable. The sky’s the limit, includ- 
ing fluorescents, metallics, two-tones and other specialties. 


i © PERFORMANCE ENGINEERING Each Sackner extru- 


sion is engineered for its specific job. No shape is too 
complicated ... every degree of hardness or flexibility is 
available... combinations of plastic with other materials, 
such as wire, steel strap, paper, jute, fibre cord, etc., are our 
specialty. We meet your exact performance requirements. 


| @ QUALITY Sackner's reputation is your assurance of pre- 


cision compounding and processing for absolute uniformity. 
Our complete engineering staff, working with the most mod- 
ern equipment, will make it right the first time... and keep 
it right on each succeeding order. 


€ SERVICE Sackner can serve you better, faster, and with 

greater personal attention to your needs. Forty-four years of 
eadership. Seven plants throughout the nation. Complete 
ales-service force always ready to consult with you. 


CUT , 
ae SOR PRU ROME EOR, 
Cosa iTS... 


By On, a eee — 
PRODUCT 
Se ee = On 


WITH 


ExT RU DED 
PLAS TPics! 


LET US SHOW YOU! SUBMIT SAMPLES OR SPECI- 
FICATIONS OR LET US ANALYZE YOUR PRODUCT 
FOR APPLICATION OPPORTUNITIES. WE'LL 
PROVE THAT SACKNER “PERFORMANCE ENGI- 
NEERING’ CAN BOOST PROFITS FOR YOU! 


SA CEN EHR FPHRODU CTS, ie Gc. 


goo OTTAWA AVE., N.W. 





GRAND RAPIDS 2, MICHIGAN 














SMOOTH ON 





BOTH SIDES 


Unlike other kinds of mass-produced hard Board, 
Bowater Board is manufactured by the new air 
process, which results in a smooth-on-both-sides 
finish. Because of this, it is extremely versatile, 
making possible many new uses for hard Board. 0 
In addition, the air process can produce Board tail- 
ored more exactly to your requirements, with a 
wide range of thicknesses and densities, available 
in a light color. — All these advantages and many 
others come to you in a competitively-priced hard 
Board backed by the research, experience and in- 
tegrity of the international Bowater Organization, 
one of the world’s foremost manufacturers of 
forest products. ( Bowater Board Company’s new 
air-process mill at Catawba, South Carolina, has 
an annual capacity of 160,000,000 square feet. 
This fact, and its location, make it the ideal source 
for hard Board east of the Mississippi. Bowater 
truck shipments to nearby states will help you 
meet your production schedules and minimize in- 
ventory. 0 Write or call us for full information. 


== BOWATER 


==" BOARD 





BOWATER BOARD COMPANY - CATAWBA, S.C. 
PHONE: ROCK HILL, S. C. 328-0131 
A MEMBER OF THE BOWATER ORGANIZATION 
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‘DITORIAL 


Much progress has been made toward providing 
you with standardized information on the upholstery 
fabrics you buy, thanks to the dedicated work of a 
few individuals. Executives and technical committees 
from both the National Association of Furniture Man- 
ufacturers and the Upholstery and Drapery Fabric 


Manufacturers Association have worked toward this. 


The entire program was begun with the considera- 
tion that the performance of furniture and fabrics is 
the mutual responsibility of both furniture manufac- 
turer and fabric supplier and that everything practical 
should be done to prevent unsatisfactory goods from 


entering distribution channels. 


It is important to remember that the purpose of 
this program is to set minimum standards. Further- 


more, the option rests with you regarding how you 








Upholstery fabric standards: 
your tool for profits 


wish to use this information. You may desire to use it 
as a sales point, or you may not. It is not intended 
to imply a guarantee. You get the information, but 


what you do with it is your business. 


The suggested tests and standards developed by 
the committees are not yet ready for release. There 
still remains work to be done in the area of flat fabrics 


and in abrasion tests for both flat and pile goods. 


However, if you believe this program—providing 
you with information regarding minimum standards 
for upholstery fabrics, plus facts on wear and other 
performance features—will be of help to you, we 


suggest you make this known to your fabric supplier. 


Here is an opportunity to simplify your fabric buy- 
ing and at the same time aid the industry in up- 
grading quality of furniture in the eyes of the con- 


sumer. The program is deserving of your full support. 


R. A. Helmers, Editor 
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OUR COLOR COVER-— 


The beauty of Italian 
Regency is presented 
in authentic design and 
antique elegance with 
Drexel’s new “Palazzo” 
collection, which is 
coordinated in an en- 
tire home decorating 
scheme. “Palazzo” is 
backed by an unusual 
national marketing 
program encompassing 
dozens of manufactur- 
ers and leading retail- 
ers. See article on 


page 16. 
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For more complete information on any of the Bulletins below, 
just circle the Bulletin Numbers on the READER SERVICE 
CARD which you will find elsewhere in this issue. A copy of 
the source material will be sent to you promptly. 
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Management Notes 


FILMS ON SPRAY FINISHING equipment and systems are 
available from Binks Manufacturing Co. One film, en- 
titled “Finish First” is a general interest film dealing with 
spray finishing and suggesting several fundamental ap- 
proaches to the finishing problem. It also stresses the 
importance of three basic elements inherent in good fin- 
ishing—material, operator and equipment. Another film, 
“Make Mine Green” is tailored to the industrial user of 
spray equipment. It offers suggestions to users on how 
they can more successfully work with jobbers in the 
solution of their problems. Bulletin S-147. 

HOW TO FIGURE INDUSTRIAL TRUCK COSTS is explained in 
four complete booklets, covering every cost area of truck 
operation from purchase price to hourly oil expense, and 
is available without charge from the Exide Industrial 
Division of The Electric Storage Battery Co. The 8%x 
114%” booklets contain factual industrial truck cost his- 
tories and do-it-yourself formulas for quick, accurate cal- 
culation and comparison of all expenditures. Also included 
are tabulations and itemizations of costs of owning, ope! rat- 
ing and maintaining industrial trucks powered with elec- 
tricity, gasoline or propane. The complete library of 
booklets can be obtained by circling Bulletin S- 148. 

A MOBILE TRADE FAIR, clesigne -d to promote the expansion 
of sales of American manufactured products in overseas 
markets, has been organized by Isbrandtsen Co., Inc. an 
American steamship firm. Any manufacturer with prod- 
ucts suitable for use and sale in foreign markets may 
participate in the project. Isbrandtsen is underwriting 
the entire expense for the transportation and exhibition 
of the merchandise shown in the Mobile Trade Fair. The 
only cost to participating manufacturers will be for con- 
struction and installation of company displays, before the 
containers are loaded aboard ship. The aluminum con- 
tainers illustrated in the photo are made especially for 
this trade fair program. Each display container w.ll 





comprise eight exhibits, four on each side, back to back. 


Sidewalls will open up to form a promenade covering 
the viewers. Bulletin S-149. 
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FURNITURE INDUSTRY COMMITTEE of Project HOPE, which 
will send a 15,000 ton hospital ship equipped as a medial 
training center to Southeast Asia, will be headed by John 
G. Sevcik, president of Burton-Dixie Corporation, Chicago. 
As chairman, Mr. Sevcik will head an industry-wide drive 
to raise funds for the project. 


WOODWORKING MACHINERY DISTRIBUTORS ASSN. will 
hold its first annual convention September 29 and 30, at 
the LaSalle Hotel, Chicago. During the convention a 
joint session will be held with members of the Wood- 
working Machinery Manufacturers’ Assn., who hold their 
regular fall meeting concurrently. 


THE MAHOGANY ASSOCIATION, in response to many in- 
quiries received from the trade, announced that the 
present political unrest in the Congo and Cuba will have 
no effect upon the supplies of Mahogany. According to 
come T. Kinley, president, practically all imported 

Mahogany comes either from Ghana and French Equa- 
weil Africa or from Central America. 


SALES OF WOOD OFFICE FURNITURE for the first half of 
1960, as reported by the Wood Office Furniture Institute, 
continued with a high lead over the same period of the 
last four years. The Institute predicts that 1960 will be 
a record-breaker for wood office furniture, even after 
considering a slight summer slow-down in orders. 


PHYSICAL PROPERTIES OF PARTICLE BOARDS and instru- 
mentation to measure these properties is being studied 
at the State University College of Forestry at Svracuse 
University, Svracuse, N. Y. The Borden Chemical Co. has 
granted the college $2500 for fundamental research, di- 
rected by Alfred H. Bishop, associate professor of wood 
products engineering. 


Rucker New NAFM President 


The National Association 
of Furniture Manufactur- 
ers during its 32nd annual 
convention in Chicago, 
August 27-30, elected 
Tinsley W. Rucker III as 
1960-61 president. Mr. 
Rucker, president of Dix- 
on-Powdermaker Furniture 
Co., succeeds Harold 
Sprunger, Dunbar Furni- 
ture Corp. who becomes 
ex officio member of the 
board and executive com- 
mittee. Elected to serve with Rucker are R. R. McMutrtrie, 
Huntingburg Furniture Co., first vice president; Nathan S. 
Ancell, Baumritter Corp., second vice president; and 
J. Raymond Gerkin, Norwalk Upholstering Co., third 
vice president. Re-elected as treasurer was Percy A. Tonk, 
Tonk Mfg. Co. John M. Snow was renamed executive 
vice president. New directors of NAFM for a three vear 
period are: Horace Stubblefield, Angelina Furniture Mfg. 
Co., Joseph MeNichols, Davstrom Furniture Co., Claude 
Turnev, Wood Products and Victor Reiter, Lawnlite Co. 
Elected to serve a two-vear term are: Merlin Sprunger, 
Berne Furniture Co., Walter Hartsock, Franklin Furniture 
and Leonard Nemschoff, Nemschoff Chairs, Inc. 

TO PAGE 10 






















“Greater comfort at lower cost 
is the big plus of Urethane Foam”... 






says William Mann, advertising manager, The Berkline Corporation 


‘The middle-income surburban housewife is the 
customer we have in mind when we design our dual- 
function upholstered seating pieces,” says Mr. Mann. 
“‘The five or ten dollars we can save for her through 
the manufacturing economies possible with urethane 
foam materials is a competitive advantage that has 
given us a substantial portion of the market for our 
swivel-rocker combination this year—an item we 
have sold at the rate of 5000 per week since January.” 

Statements like these are one of the reasons it’s 


Mobay is the leading supplier of quality chemicals 


difficult to hold back the surging enthusiasm for 
urethane foam cushioning among furniture manu- 
facturers, designers, retailers and consumers alike. 
It’s one of the big reasons why over *two-thirds of 
all upholstered furniture manufacturers are now 
specifying urethane foam for cushioning and filling. 
If you are not one of this group, have you checked 
the soundness of your reasons lately? 
*Source of survey available on request 
f-13 


used in the manufacture of both polyether 
and polyester urethane foams. 


Mobay Chemical Company, Dept. FD-1, Pittsburgh 5, Pa. 


MOBAY 


First in Urethane Chemistry 
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| NATIONAL HOME “FASHIONS LEAGUE, INC., New York 

chapter, will preview motion picture films in the fields 

| of design, home decorating, home fashion products, 
architecture and sales training, either documentary or 

| commercial, for showing at its annual film festival to be 

| held in February. The festival is planned to keep mem- 

| bers of the League and the public abreast of new and 
informative films in all areas of home fashions. Firms or 
individuals having films for previewing should contact 
Elda Hartley, Hartley Productions, Inc., 339 E. 48th St., 
New York, N. Y., for further information. 


| WILLIAM ISELIN & CO., INC., New York factoring firm, 
reports that sales increases recorded by its furniture 
manufacturing clients in the southwest in the past ten 
vears have far outstripped the population gains of that 
area. Charles S. Sargent, Jr., president, stated that the 
booming expansion in the Southwest furniture industry 


in the past ten years will unquestionably resume its for- 
ward thrust in the 1960’s. 


FURNITURE MANUFACTURER’S INSURANCE GUIDE, a new 
reference book published by the National Association of 
Furniture Manufacturers, has been mailed to the asso- 
ciation membership. Written by J. Carroll Goodman, in- 
surance counselor, the manual’s prime purpose is to 
enable members to analyze their insurance coverings. The 
93-page booklet includes chapters on business interrup- 
tion, workmen’s compensation, liability, machinery, crime, 
| credit, and automobile coverages. 
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INDIANAPOLIS HOME FURNISHING EXPOSITION and World 
Trade Fair will be held October 10-16 at the Indianap- 
olis state fairgrounds. The event is sponsored by the 
Indiana Home Furnishing Club and the Marion County 

e oF ‘ | Furniture Dealers and is the first of a planned annual 
Flexible and rigid TLL extruded shapes by affair and will include more than 500 displays of im- 


porters from 45 countries. 


THE LATEX FOAM RUBBER COUNCIL announced the com- 
/ pletion of a public service motion picture, made in co- 


| operation with the National Association of Manufacturers. 
(A DIVISION OF ESSEX WIRE CORPORATION) | : a 
| The film, produced as part of the Council’s consumer 


GENERAL SPLINING DEVICES (china cabinets, chairs, desks) 
GENERAL EDGING REQUIREMENTS (Office Desks, efc.) 


* QUALITY PRODUCED | and industrial information program, explores the manu- 
iINEls of tale pwn compounds (thi int plant in te facture and end uses of the material. Entitled “Living On 
Sate be do se) ustrates CIPCO’s desire for superior Air’, the film is being put into national television dis- 
products. tribution. 

* COMPETITIVELY PRICED CLOSEOUT BUYERS SYNDICATE (CBS), High Point, N. C., 
lc sruders endl enmplite maiden elem taciiies has been established to offer furniture dealers an oppor- 
TET the best gessible product o@ the. levies’ peies, tunity to purchase close-out stocks on a franchise basis. 

Maintaining contact with furniture manufacturers in the 
¢ ENGINEERING EXPERIENCE High Point area, the syndicate will offer dealers close- 
Development and engineering experience gained in years outs, over-runs in production, returns, and samples, which 

of working with the largest furniture manufacturers in manufacturers must move from their warehouses. 


the industry is available to you. 


VITAPOL LTD., a newly established subsidiary of Vitafoam 
Ltd., Manchester, England, has been licensed to make 


Write, wire, call for information and samples! 





a LEA LUMBER & PLYWOOD CORPORATION, Richmond, Vir- 
Mt. Airy, North Carolina ee : ae 
ginia, announced its membership in the Hardwood Ply- 
wood Institute, national trade association of hardwood 
plywood manufacturers. E. A. Powell is president of the 
firm which has a plant in Windsor, N. C. 





vinyl plastic foam by the “Elastomer” process of the 
|> CAROLINA INDUSTRIAL PLASTICS Girdler Process Equip. Div. of Chemetron Corporation. 
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HOW FULTON CAN HELP 
BRIGHTEN 
YOUR PROFTT PPCt Ure 


Buy direct from Fulton. It’s the easiest and most economical way 
to do business. Fulton’s mass-production under one roof lets you 
order goods only when you need them, and keep inventory at a 
minimum. There’s only one freight-hauling cost ...one shipping 
bill! Most of your needs — from dyed denim to osnaburg — can be 
handled with one phone call! So, you save on 


ORDERING TIME / FREIGHT HANDLING TIME / HAULING COSTS 
WAREHOUSE EXPENSE / INVENTORY / RECORD-KEEPING / OTHER PAPER-WORK 





A 





ORDER THESE GUARANTEED QUALITY FULTON PRODUCTS 
NOW 


FULTON DYED DENIM Firm weave of tested toughness. Wide 
selection of true, uniform colors —-- or we can dye to suit your needs. 
FULTON BLACK CAMBRIC Beautiful lustrous finish. All widths 
and weights. 


FULTON UNBLEACHED MUSLIN Made from selected long 
staple cotton for extra strength. You can FEEL the quality. Full 
and split widths. 


FULTON OSNABURG Strong and durable, made to our exacting 
standards. Many widths and weights to choose from. 


FULTON FURNITURE PADS AND FITTED COVERS These soft 
but tough, non-wadding pads and fitted furniture covers are lock- 
stitched to prevent raveling and shifting of filler. 


PHONE FULTON FIRST! MUrray 8-111 
GETTER ) -.0. 50x 172 


COTTON MILLS ATLANTA 1, GEORGIA TWX: AT 24 








Manufacturers Since 1868 
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Profit from the styling advantages 


and exclusive sales appeal of 


CUSTOM MADE LEGS 


at NO EXTRA COST from Victor 


Legs over six inches long become a very 
noticeable part of furniture design, and 
just the right leg can make a big differ- 
ence in sales appeal. Why settle for “me 
too” styling when you can have custom 
styled and custom made Victor legs at no 
extra cost. For customers using 1000 to 
100,000 legs, Victor now offers 


CUSTOM LEGS AT 
PRODUCTION PRICES 


A complete design service that gives you the com- 
petitive individuality you want. Custom legs are avail- 
able finished or unfinished, with or without hardware, 
STANDARD LEGS STILL AVAILABLE 

We will continue to make our popular leg styles for 


customers who wish to purchase them, 


WRITE for catalog sheets of standard legs and in- 
formation on your custom requirements. 


WOOD PRODUCTS CO. 


1514 Wealthy St., S.E., 


Grand Rapids, Michigan 
Phone Gl 4-8224 
‘We lead, others follow” 





FOR DATA CIRCLE FDM NO. 1358 





FURNITURE DIGEST FOR MANAGEMENT 
CONTINUED FROM PAGE 10 





resenting ten domestic manufacturers of wood products, 
announced that its executive secretary, Donald Linville, 
has been elected to membership in the American Society 
of Association Executives, a management group with a 
membership of more than 2000 persons serving business, 
industry and service organizations. 


APPOINTMENTS 


THE AMERICAN FURNITURE MART announced that Thomas 
J. Lyman has been appointed a leasing executive and 
assistant to the president, Frank S. Whiting. Prior to join- 
ing the Mart’s executive staff, Mr. Lyman was _ public 
relations director of the Southern Furniture Exposition 
Building, High Point. North Carolina. 





LIN VILLE 


SQUIBB 


LYMAN 


F. BURKART MFG. CO., St. Louis, Mo., manufacturer of 
sisal pads, cotton batts and urethane foam: Robert G. 
Squibb to assistant sales manager, from National Lead Co. 


F, P. SMITH CORPORATION, Chicago: Donald Lee to gen- 
eral sales manager, supervising sales activities for the 
wire cloth fabrications and Metaloom decorative grille 
divisions. 


MIDWEST FOAM PRODUCTS CO., polyurethane firm with 
executive offices in Evanston, Ill., elected George B. 
Wayson president, and William J. Joyce and Robert G. 
Knight as directors. The firm’s plant is located in North 
Chicago, Ill. 


MICHIGAN ABRASIVE CO., Detroit, Michigan, manufacturer 
of coated abrasives: W. S. Hoskin, general sales manager 
to vice-president, in charge of sales, and Ken C. Davis, 
assistant general manager to general sales manager. 


FULTON COTTON MILLS, Atlanta, Ga., manufacturer and 
converter of industrial cotton fabrics: Thomas H. Schorr 
to its regional textile sales staff in Los Angeles. 


DELKOTE, INC., Wilmington, Del., manufacturer of speci- 
alty adhesives and coatings: John H. Whiteside to chief 
chemist, from The Lilly Co. 


CHICAGO CURLED HAIR CO., Chicago, Ill., manufacturer 
of cushioning materials for the furniture and bedding 
industries: Jay M. Thomas to southeastern regional sales 
manager from Southeastern Foam Rubber Co. 


FORMICA CORPORATION, Cincinnati, Ohio: H. K. Glad- 
felter to eastern regional manager from district manager 
and John J. Conway to East Orange district manager, from 


sales representative in New York and East Orange. 
TO PAGE 14 
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two new reasons 
why you 


should specify 






¥ 


direct factory shipment 
guarantees your receiving 
first quality Burkart Foam 





Burkart Foam can now be 
fabricated to your 
specifications 











SERSEESRRER! 
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F. Burkart Manufacturing Company 

A Division of Textron Inc. 

4900 N. Second St., St. Louis 7, Mo. 
Philadelphia, Pa., Oakland, Calif., Cairo, Ill., 
Carlisle, Ark., New Orleans, La., Henderson, N. C. 
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BURKART FOAM 


Now Burkart Foam saves you even more time — more 
money by reducing handling time and further lowering 
your production costs. 


Let Burkart help you get foam of the precise density and 
resiliency you require—foam you know is exactly right for 
your needs. Your order is tailored for your product from a 
formulation compounded specifically for the furniture, 
upholstery and bedding industries. You receive foam of 
uniform quality already cut, already trimmed—ready for 
immediate use. No waste... no costly rejects . . . no extra 
charges. You get the quality, assistance and service you'd 
expect from insulating and cushioning specialists with 
more than 80 years’ experience. 

Write us for additional information. Quotations and 
specific details will be forwarded on request. Or, if you 
prefer, we will be happy to have one of our skilled 
specialists call on you. 


CHECK THESE IMPORTANT FEATURES 
Reasons Why Burkart Foam Gives 

You the Best Insulating-Cushioning 
Job Every Time! 


© Improved Cushioning Qualities ¢ Minimum 
Compression Set ¢ Uniform Density Throughout 
© Completely Hygenic and Non-Allergic ¢ Resists 
Mildew, Moths, Molds and Other Pests ¢ Not 
Affected by Cleaning Solvents and Detergents 
e Never Becomes Uncomfortably Warm ¢ Non- 
Skid Surface Prevents Fabric Shift ¢ Performs 
Well at Any Temperature @ Can be Tacked, 
Sewed, or Hog-ringed © Will Not Disintegrate 
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REDUCE LUMBER 
SEASONING TIME 


with economical FAN-AIR System! 


No Staining! 


No Twisting! 


No Checking! 


No Warping! 


FAN-AIR SYSTEM is 
custom engineered to 
your requirements to 
cut air-drying time to 
days, instead of weeks 
—reduces costly lum- 


ber inventory. 


Controlled 
Air Flow! 


OPTIMUM drying 


conditions are auto- 











matically controlled. 
Unique air-foil baffles 
carry gentle breezes 
to all lumber surfaces 

. air-drying green 
hardwoods in seven 


to ten days. 


PROVEN IN USE — Developed 
over the years by Carlton Smith 
Industries, Inc., manufacturer of 
quality furniture panels, FAN-AIR 
Systems are now cutting costs for 
leading lumber processors. For 
further information, phone, write 
or wire— 


FAN-AIR 
SYSTEMS 


_ INCORPORATED 
114 S. Wellington St., P.O. Box 2303 
MEMPHIS 2. TENN. 
JAckson 6-0784 





Pres.; T. J. O’Brien, Eng., Secy-Treas. 
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Carlton Smith, Pres.; Abe Lemsky, Vice 


FURNITURE DIGEST FOR MANAGEMENT 
CONTINUED FROM PAGE 12 





MASONITE CORPORATION, Chicago: Donald J. Gray to 
assistant to the president with headquarters in Chicago, 
from vice-president and general manager of the Laurel, 
Miss., plant; Dean B. Thatcher to general manager ot 
Mississippi operations, succeeding Donald Gray, from 
general manager of the Ukiah, Calif., plant, and Harold 
E. Nee to general manager, Ukiah plant, from production 
manager at Laurel. 


BOWATER BOARD CO., hardboard manufacturing firm in 
Catawba, S. C.: D. J. McCurry to assistant to field sales 
manager, with offices in High Point, from sales repre- 
sentative in High Point. 


KAY-LINE, INC., Trenton, N. J., printers, embossers and 
laminaters of vinyls and polvethylene: Lester Plevin to 
vice-president in charge of sales from the Hartford 
Textile Co. 


TIMESAVER SANDERS, Minneapolis, Minn., manufacturer 
of sanding and finishing equipment: L. S. Sternal to sales 
manager from coated abrasive div. of Armour & Co. 


WOOD CONVERSION CO., St. Paul, Minn., manufacturer 
of cushioning products: G. A. Erickson, to director of 
technical sales service, M. A. Nicholson, to manager tech- 
nical sales service, building products, and C. E. Swanson, 
to manager technical sales services, industrial products. 


COMMERCIAL FACTORS CORP., New York, old-line factoring 
organization: William F. Englis, Jr., to senior credit man 
from Cuban American Sugar Co. and Colonial Sugars Co. 


Customer Expansions & Personnel Changes 





DIRECTORS HOME FURNISHINGS established a new store at 
NE 44th Ave. and Hancock St., Portland, Oregon. The 
store will feature newest trends in furniture and home 
furnishings in its 30,000 sq. ft. area. Alan Director, 
merchandise manager, announced the branch will carry 


the same complete lines as its downtown store at 804 
S.W. Third Avenue. 


CHEW FURNITURE INC., 1911 Third Ave., Birmingham, 
Ala., has purchased a site at 15th Ave. and 19th St., to 
expand its store facilities. When completed, the store on 
Third Ave. will be moved to the new quarters. B. G. 
Chew, secretary-treasurer, expects occupancy of the new 
facilities by November. 

FEDERAL WAY FURNITURE STORE opened at Federal Way, 
Seattle, Washington. Owners are Maurice Balin and Mor- 


ris Kligerman, who operate three other stores in the 
Seattle area. 
D. D. SUDDRETH FURNITURE CO., West Harper Ave., Gran- 


ite Falls, S$. C., announced the appointment of Bobby D. 
Suddreth as manager. D. D. Suddreth is president. 


BAUCOM FURNITURE CO., Monroe, N. C., announced plans 
to construct a new furniture store on Roosevelt Blvd., 
3% miles west of Monroe. Jack L. Baucom is owner. 


COOPER’S FURNITURE, 1514 E. 65th St., Seattle, Wash., 
has been purchased from Edwin Cooper by Martin A. 
Paup. The store, which specializes in unpainted furni- 
ture, will retain the same name. 
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WHEN IT COMES TO SUPERIOR QUALITY, PROVEN PERFORMANCE AND COMPLETE 
CUSTOMER SATISFACTION —NOTHING CAN MATCH THE SEATING COMFORT OF 


U.S. KOYLON’ 2% FOAM 


GENUINE LATEX FOAM RUBBER FOR THE FINEST IN CUSHIONING 


Furniture buyers know the Koylon label means quality. More than 20 years of customer satisfaction ... 
easy sales and no returns... prove the superior performance of Koylon latex foam rubber. These days, 
more than ever, customers are willing to pay for quality. They know — and 
ask for — nationaliy advertised Koylon Foam by name. Let Koylon be the Roninell 
bind 099 a % ; . TUUUUUAUAT AAU: 
plus” factor that helps you “trade up” your furniture to sell in today’s 
1] comfort-conscious market. Put years and years of satis- 
US.KOyVION ; pone 
pron, factory service to millions to work for you! FOR FASTEST SERVICE all types of Koylon 
Latex Foam—luxurious molded cushions, flat stock and economical new Pin Core Foam (flat 
or crowned ) — are made in 3 convenient locations: In the East-Woonsocket, R.1.; in the Midwest-Mishawaka, 
Ind.; in the Far West-Santa Ana, Calif. And to make your quality coverage complete, count on the winning 
combination of Koylon Foam with chemically compatible U.S. Naugahyde® or U.S. Naugaweave® upholstery! 


United States Rubber 


Coated Fabrics and Koylon Seating Dept., Mishawaka, Ind, 
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PROJECT 
PALAZZO 


How Drexel and Macy's joined forces 
to launch the most ambitious 
home furnishings program of our time. 


BY CAROLYN KNUEMANN 


If the sale of Italian maps increases this fall, it won't 
be because of art or travel or Gina Lollobrigida. It will 
be one of the myriad by-products of a multi-million dollar 
manufacturing and merchandising scheme by the home 
furnishings industry—a plan calculated to set America 
on its ear. 

“Palazzo” is the password. That means “palace” in 
Italian. But in this case it also means 1820 design and 
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CANE-PANELED ARMS appear on 
this Palazzo chair. Wood is cherry. 
Table is Palazzo, too. 


WHITE WITH BLUE-GREY striping 
and decoration is color combination 
of this brass grill bookcase, flanked 
by matching spoon-back chairs. 
































and decoration. 


ORNATE DETAIL, finely executed, marks six-foot Palazzo buffet in terra cotta finish with black stripin 


Cg 
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RICH COVERINGS are available for seating pieces, like sofa below which comes in 84 or 93 inch width. 

















ACCESSORY ITEMS FEATURE 
THE PALAZZO THEME 




















iS ELEGANCE FOR YOUR HOME 





THIS SYMBOL identifies id items. 





WALL ACCESSORIES by Syroco harmonize with Palazzo set. 





FLOOR COVERINGS by Cabin Crafts interpret basic theme. 





MERCHANDISING DISPLAY shows Palazzo accessory items. 
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1960 Big Business. It already has a magic aura to manu- 
facturers and retailers. 

In a program heralded as “the most ambitious and 
exciting anywhere anytime” (undoubtedly correct! ), a co- 
ordinated collection of furnishings has been put togethe: 
for almost every room in the home, and was released t: 
stores in late August. Nothing is missing—for foye: 
through living room, dining room, bedroom and bathroom 
Just the kitchen accoutrements are absent. 

Major participants are R. H. Macy and Company, The 
May Company, and Drexel Furniture Company. 

Others in the star-studded cast are: Motorola, Cabin 
Crafts, Fieldcrest, Vera, Charles Bloom, Doblin, The 
Window Shop, Kandell, Bartmann and Bixer, Harper J. 
Ramsburg, Stroheim and Romann, Gorham, Royal China, 
American Commercial, Inc., Wilmar, George Briard, and 
Syroco (Syroco Ornamental Company). 

Palazzo merchandise from all houses was exhibited in 
a panoply of co-ordination during spring Market-In-The- 
South at the Drexel showrooms at Drexel, N. C. A final 
dress rehearsal took place during the Chicago summer 
market, where each participating manufacturer showed its 
Palazzo line. 

The curtain went up officially last month when Macy, 
The May stores, and other selected dealers coast-to-coast 
launched Palazzo. 

The story of Palazzo is a fantastic “Only In America” 
tale. It could not have happened in Europe, with pre- 
dominantly small stores and individual manufacturers, or 
in the Orient, with bazaars and craft industries. It could 
only happen in a nation like the United States, with tre- 
mendous drive, raw resources, capital, and organization. 
These factors are operative on all levels of Palazzo. 

According to Joseph E. Huffman, vice-president and 
director of sales at Drexel, the effort represents “a lot of 
people’s ideas” and seven elements: design, research, man- 
ufacturing, merchandising, sales promotion, advertising, 
and publicity. 

How else would it be possible to assemble, around one 
theme, chests and chairs and other furniture, draperies, 
tablecloths and bedspreads, clocks, knives and forks and 
plates, carpeting and rugs, candelabra, lamps, ashtrays, 
goblets, sheets and pillowcases? Even Palazzo shower 
curtains, tissue boxes, and clothes hampers are offered 
(What would the original Italians have thought! ) 

Design is co-ordinated so that certain motifs appear 
recurrently: the anthemion crest (Greek honeysuckle con- 
ventionalized), crossed bay leaves, the Greek key, laurel 
wreath, medallions and scrolls. 

Color is co-ordinated: a spectrum of 22 shades includ- 
ing olive greens and bright greens, bright blues and soft 
blues, greys, beige and oyster, purples and violets, rich 
reds and pinky reds and orange tones. 

Materials are varied: fruitwood, satins, ninons, muslins, 
damasks, cotton and linen and wool, china and earthen- 
ware, tole and brass and iron, silver, porcelain, crystal and 
opaline glass—all used with the basic motifs. 

Robert Lauter, senior vice-president of Macy’s and a 
motivating force in the collection, said of Palazzo: 

“The combined efforts of an untold number of men 
and women are represented in Palazzo.” 

How did Palazzo start? 
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THEY LAUNCHED PALAZZO-Left to right are: R. O. Huff- 
man, chairman of the board and president of Drexel; Joseph 
E. Huffman, vice president and director of sales, Drexel; 
David J. Brunn, vice president and director of merchandising, 
Drexel; and Robert Lauter, senior vice president of Macy's. 


PEDESTAL LAMP TABLE, top left, has quartered cherry veneer 
top, black-green base with gold striping. 


FORMAL ROOM SETTING, top, reveals harmonious whole of 


furniture, lamps, and accessories. 


LIBRARY TABLE, bottom left, is one of the Palazzo pieces 
featuring a colored wood finish. 
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Bho fins 
UPHOLSTERY 
NAILS 


Top quality nails in brass, 
steel, leatherlike, plain 
and fancy heads... in 
a wide range of sizes 
available for immediate 
delivery. Or to meet your 
individual specifications 
— ask about T&S 


custom service. 





FURNITURE 


ie | 


The complete line of T&S furniture glides 
— including the newest swivel glides, 
rubber insulated glides and three prong, 
and drawer glides — offer the 
furniture manufacturer a 
wide choice in dependable quality. 





FREE! 


Illustrated 24 page 
catalog “Decorative 
Upholstery Nails and 
Furniture Glides” 
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FOR DATA CIRCLE FDM No. 1354 


20 


| 
| 
| 








F DM 


ai 

- 4 ~~ 
ry > ; " 
+ » 
- 


4, ae at 
— oo 






FABRICS & FIBERS 
aE. 0, FRIGKER 





DuPont's New “Antron” 24 Nylon 


For the last several months we have 
been flooded with customer requests 
for information on “Antron” 24 nylon. 
For this reason we asked DuPont, who 
are the manufacturers of this yarn, to 
give us the story which would be 
understandable for our trade. Pres- 
ently a number of “Antron” fabrics are 
on the market and many will be avail- 
able for the coming season. 


A new textured continuous filament 
nylon varn has been introduced by the 
DuPont Company to meet increasing 
demands of furniture manufacturers 
and weavers for more versatility in 
stvling of frieze fabrics. 

Called “Antron” 24 nylon, the new 
upholstery varn is a distinctive tvpe 
of the new “Antron” multifilament tri- 
lebal nylon introduced several months 
ago. In addition to having nvlon’s 
well-known features of abrasion resist- 
ance, durability, and ease of care, 
“Antron” 24 nylon contributes greater 
covering power and dye depths plus 
attractive texture and luxurious hand 
to fabrics made from the new yarn. 
“Antron” 24 nylon is the fifth commer- 
cial product covered by the tri-lobal 
cross-section patent issued to Du Pont 
early this month. 

Laurence R. Blackhurst, marketing 
manager for domestics and upholstery 
in Du Pont’s Textile Fibers Depart- 
ment, said the varn has undergone ex- 





duced by Kaufman Plush Co. 


tensive evaluation in the laboratory as 
well as the field. “Even under severe 
public transportation tests of more 
than a vear, fabrics of “Antron’ 24 ny- 
lon had outstanding durability.” 

Calling “Antron” 24 nylon yarn “a 
new styling tool for the upholstery 
market,” it was pointed out that com- 
parative laboratory and mill tests show 
that lighter weight and higher per- 
formance fabrics can be made from 
the new yarn because it has greater 
covering power than regular filament 
nylon. Fabrics of “Antron” 24 nylon 
will be shown in the lines of leading 
furniture firms and jobbers. 

Current production is in 1300 denier 
and is in limited supply; however, 
availability will soon be increased. 

A strong and co-ordinated trade and 
consumer advertising campaign would 
be initiated to support this new prod- 
uct. Supplementary to the campaign, 
a streamer program for products meet- 
ing quality standards will be provided. 
Furniture manufacturers will be fur- 
nished streamers for fabrics of 100 
per cent “Antron” 24 nylon pile which 
meet the quality standards established 
bv Du Pont. 

This is the first time Du Pont has a 
trademark for Du Pont upholstery ny- 
lon. It was instituted because “Antron” 
24 nylon yarn is a truly unique prod- 
uct with a broad and bright future in 
al] phases of the upholstery business. @ 


THE TURNER & SEYMOUR MFG. CO. | FIRST UPHOLSTERY FABRICS with pile of Du Pont’s “Antron” 24 Nylon were intro- 
CONNECTICUT ; 
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FOR MORE INFORMATION > 
ON 

EDITORIAL—IT’S NEW— 

ADVERTISED PRODUCTS, 


Circle the numbers of the appropriate item 
or advertisement, tear out and mail this 


postage free card. 


FDM—Reader Service Dept. 


is at your service. Write us if you would 
like more information about any source of 


supply. 





Please send me further information about the items circled below: 
EDITORIAL ITEMS: S-147 S-148 S-149 


IT’S NEW: (Materials, Supplies, Equipment, Components, New Literature) 
522 523 524 525 526 527 528 529 530 531 532 533 534 535 536 537 
538 539 540 541 542 543 544 545 546 547 548 549 550 551 552 


FDM Numbers: (Advertisements) 

1316 1317 1318 1319 1320 1321 1322 1323 1324 1325 1326 1327 1328 
1329 1330 1331 1332 1333 1334 1335 1336 1337 1338 1339 1340 1341 
1342 1343 1344 1345 1346 1347 1348 1349 1350 1351 1352 1353 1354 
1355 1356 1357 1358 1359 1360 1361 1362 

INSERT: SACKNER 









NAME TITLE. 
(Please Print or Type) 








COMPANY. 
ADDRESS. 
CITY & STATE 











ZONE NO. 
SEPTEMBER 1960 @ This card good until November 1, 1960 


| (For more inrormation 
: ON 

: EDITORIAL—IT’S NEW— 

: ADVERTISED PRODUCTS, 








BUSINESS REPLY MAIL 


FIRST CLASS PERMIT NO. 17269, CHICAGO, ILLINOIS : Circle the numbers of the appropriate item 


* or advertisement, tear out and mail this 
postage free card. 











FURNITURE DESIGN and MANUFACTURING 
608 S. DEARBORN ST. 
CHICAGO 5, ILLINOIS 


FDM—Reader Service Dept. 


is at your service. Write us if you would 
: like more information about any source of 


supply. 
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SI-LATEX ...a combina- 
tion of interstitched sisal 
and pure latex, vulcan- 
ized together to make an 
extra strong spring insu- 
lator. 

@ Laboratory proved to 
outwear ordinary spring 
insulators 2 to 1 

© Eliminates all spring 
feel... cannot cup or 
hollow out 

® Available cut to any 
size or shape... plain 
or stitched to cotton 


felt 
. 


gry 


BUY COMBINATION 


CARLOADS 
AND SAVE 
















SISAL The finest quality 
you can buy... consist- 
ing of only the toughest, 
whitest sisal fibers avail- 
able. < 


e Cut to any size or 
shape 


@ Also available in rolls 
of any width 


@ Loose punch for a soft 
pad... or tight punch 
for a firmer pad 


@ Loom pad also avail- 
able for a much firmer 
pad 


cut out all waste with 


Burton-Dixie 


PACKAGED PADDING 


... made exactly to 
your specifications 


SEWED PADDING Spring 
insulator and fine quality 
cotton padding sewed to- 
gether to save you labor 
and assure uniformity. 
For use on all spring 
constructions. 


e Si-Latex — Cotton. Bur- 
ton-Dixie’s exclusive 
Si-Latex insulator and 
cotton padding 


® Sirex — Ordinary sisal 
insulator and cotton 
padding 


COTTON FELT The finest 

quality cotton only... 

consisting of high grade 

staple cotton and linters. 

@ Made of 100% all new 
material 


© Furnished to any thick- 
ness and widths 

e Cut to any sizes or 
shapes 


combines sewed padding securely 
stitched to a burlap skirt. 


@ Eliminates two complete operations in your 
factory 


@ Cuts out all waste of insulator, padding and bur- 
lap because Burton-Dixie’s sewed padding is 
made exactly to your specifications 


@ Speeds up your production and assures a uniform 
finished product 


@ Available in any size or shape 


@ Reduces your inventory to one item only instead 
of three 


MATTRESS INNER- 
SPRINGS AND CUSHION 
SPRINGS The finest in- 
nerspring units made... 
available in standard and 
special sizes. 


© Accepted by nationally 
known bedding manu- 
facturers for more than 
60 years 


@ All standard coil counts 
available 

e Any gauge wire you 
prefer 


one dependable source for your upholstering 


and bedding needs for over 60 years 


Burton-Dixie Corp. 


Chicago Plant and Executive Offices .. . 2024 South Racine 


Manufacturing Plants in: Lansing * Dallas * Detroit * Denver 
Kansas City + Blacksburg © Memphis + Atlanta 
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ORIENTAL LOOK is featured in Jakobsen’s new “Kyoto” dining room group. The table 
with Teak-grained Micalite top is continental height, 27 inches from floor. 
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Satisfied 


“Good design must please 


BY GORDON lL’ALLEMAND 


“My concept of good design is 
simple: furniture must satisfy the 
people who will use it.” That straight- 
forward statement of purpose comes 
from a designer who during the last 
decade has risen to be one of the 
leading creators of metal household 
furniture. 

Robert Kjer-Jakobsen, chief de- 
signer at Virtue Brothers Manufac- 
turing Co., Los Angeles, has long 
believed in the dual responsibility of 
the furniture designer. 

He is faced with two problems, 
Jakobsen asserts: He must design 
furniture which will produce sales 
for his company, and he desires that 
the public will enjoy his works. He 
must also be a teacher, slowly ad- 
vancing the public tastes toward 
acceptance of new design, new mate- 
rials and new concepts of living to 
match changing times. 

“A designer must have firm con- 
victions toward his own ideas, but 
with thoughtful consideration for the 
men and women who will buy and 
live with his creations,” he explained. 

“We want to think our designs 
artistic, creditable to our reputations, 
and popular with important segments 
of the public,” commented Jakobsen. 
With the misgivings of a designer 
exploring the vistas of good taste, 
Jakobsen added, “I don’t want to 
superimpose my own particular tastes 
on the public. I would prefer to 
teach them to appreciate good design 
through good examples. Perhaps 
there are times when I am not com- 
pletely satisfied with a design, but 
I want to feel that it is headed in 
the right direction,” he said. 

Virtue Brothers specializes in metal- 
plastic dining room furniture, brass 
head boards, occasional tables and 
case goods. Producing all its own 
plastic and steel tubing, Virtue flat- 
tens and tapers its own stock, allow- 
ing Jakobsen greater creative range 


SCANDINAVIAN INFLUENCE is seen in 
a popular round table, which extends to 
seat six. Legs are highly sculptured, un- 
usual styling in metal dining room pieces. 
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| Customer is Best Design Test 


users,” believes Furniture Designer of the Month Robert Kjer-Jakobsen. 


sa 
~~ 


in form variations, strength potential, 
and greater ease and economy of pro- 
duction than with woods. 

There are design possibilities in- 
herent in metal and plastic that can- 
not be found in wood, because of 
the comparative strength and light- 
ness in structural details, Jakobsen 
explained. But, he said, his firm has 
attempted to create metal furniture 
with psychological warmth of wood. 

“We have taken chrome plated 
tubular steel furniture out of the 
kitchen and placed it in the living 
areas of the home, through modern 
styling and finishing,” he said. 

A broad spectrum of consumer 
emotional needs must be satisfied in 
furniture design, the chief designer 
stated. Virtue with its wide market- 
ing area, spanning the United States, 
England and the Far East, produces 
a furniture line for a multiplicity of 
cultural backgrounds. Among its top 
styles are modern pieces with over- 
tones of Italian, Oriental and Scan- 
dinavian designs. 

Like many of today’s designers, 
Jakobsen favors contemporary mod- 
ern styling, but tries to retain tradi- 
tional flavors. He works to give 
broad appeal to his pieces. 


During his 11 years with Virtue 
Brothers, he has consistently _pro- 
duced designs which have received 
high acclaim from both fellow de- 
signers and buyers. Perhaps the best 
proof that Jakobsen has successfully 
solved his two problems in designing 
is Virtue’s impressive sales record and 
its reputation as a leader in the din- 
ing room furniture field. 


Jakobsen attributes part of his suc- 
cess at Virtue to his choice of mate- 
rials, which fit attractively with any 
décor. Steel tubing, tapered, bent 
and worked into varied shapes, then 
chrome or brass plated, or baked 
enameled in bronze, gold bronze and 
black, is used extensively. All table- 
tops are high pressure Melamine plas- 
tics. Case pieces have plastic tops 
in simulated wood finishes. Plastic 
table tops, Jakobsen asserts, retain 
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CHIEF DESIGNER Robert Kjer-Jakobsen (right) describes the application of a new com- 
ponent to assistant designer Warren Petersen at the Virtue Brothers Co. 





IVLOY TOP on this dining suite is shown to good advantage with an Italian styling. 
The chairs are extremely formal, but covered with a vinyl material. 






















































































SUCCESSFUL FURNITURE publicity photo must convey the idea of luxury and comfort to the consumer. This American Walnut 
Manufacturer Assn. picture is a fine example of a dramatic room presentation. 


Management’s Guide 
To Practical Publicity 


PART lil: CONCLUSION—CONSUMER MEDIA 


By HELEN WILLIAMS 

The bulk of publicity releases and 
contacts are usually with consumer 
newspapers and trade publications, 
but there are other publicity chan- 
nels that even the furniture manu- 
facturer without professional publicity 
assistance should consider contacting, 
at least occasionally, with news about 
his best designs. 

These are the consumer magazines 
—especially the “shelter” magazines 
and magazines with a regular home 


a4 


furnishings feature—radio and _ tele- 
vision networks or stations, and syn- 
dicated columnists and wire services. 

Although the most  impressive- 
sounding . . . consumer magazines are 
actually one of the easiest types of 
media in which to secure publicity 
without professional assistance, pro- 
viding a manufacturer makes an out- 
standing product of interest to the 
magazine. This is because most mag- 
azines write their own features and 
take their own photos. 


For home furnishings manufactur- 
ers, the shelter magazines would be 
the most obvious and logical source 
of editorial credits. There are other 
publications that use home furnish- 
ings news, but since they use only a 
limited amount, an item must be 
quite outstanding, and often they 
don’t take their own photos. 

The skilled publicist, aided by a 
sufficient budget to permit experi- 
mentation and exploratory contacts 
and story idea developments, can 
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often secure publicity in the most 
unlikelv-sounding magazines. But most 
manufacturers should concentrate on 
servicing the publications they know 
are interested in being kept abreast 
of home furnishings news. 

If a manufacturer has a good line, 
fairly widely distributed, the shelter 
magazine editors will usually seek his 
space out for news . . . at least once. 
Return visits sometimes depend on 
the courtesy and amount of coopera- 
tion shown during the visit and in 
supplving follow-up information. 

For a quality line or one that is 
an exceptional value for the price, it 
is not always necessary to have excit- 
ing, new designs to intrigue the edi- 
tors. Magazines, aided by their files, 
frequently show good examples of 
furniture “classics” alone or worked 
into room scenes. 


Mass Media 

Consumer Magazines: Many maga- 
zines and newspapers weekend maga- 
zine supplements are now carrving 
news of home furnishings. How many 
vou should contact will depend on the 
extent of your publicity program and 
of your distribution. 

The press rooms of the buildings 
in which vou show will give vou the 
names of the consumer magazines 
that usually cover the markets, and 
to whom vou should write. 

In advance of the market, contact 
the shelter magazines (if possible the 
individual editors who usually attend 
the market), and give them the high- 
lights of the lines you are introducing. 
Invite them to drop by vour space 
during the market, and give them 
names of one or more persons to ask 
for so thev are sure to be shown the 
line quickly and completely if they 
visit your showroom. 

Have your receptionist alerted to 
be gracious to members of the press. 
Give her the names of several per- 
sons she should call to show the 
press around, to be sure editors and 
reporters are taken care of properly 
and promptly. Editors are very busy 
at the market, and if the executive 
they usually talk with is tied up with 
an important they will 
usually prefer to have someone else 
show them the line while they wait 
to sav “hello.” 

If possible, have photographs of at 
least some of the new pieces available 
in your showroom to give to the 
press, especially to trade reporters, 
who will have the most immediate 


customer, 
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Here are the advantages yOu can ex- 
pect when you specify MipwEest FoaM — 


@ ALL TYPES OF Polyether or 
Polyester FOAMS 


@ Quality with economy 

© Customized service 

© Controlled cellular structure 

@ Uniform proposity and compression 

@ COMPLETE DESIGN SERVICE AVAILABLE 






NEW FOAM PLANT 


Here are the finest facilities available 
anywhere with the newest techniques in 
the production of polyurethane foam. A 
600’ production line customized to your 
specifications is at your command. We can 
guarantee your needs on your delivery 
date to eliminate your storage costs and to 
eliminate costly rejects and obsoletes. We 
have the automation, you push the button. 


NO ORDER TOO SMALL OR TOO LARGE 


Representatives — we still have some choice territories available. If you would like to 
represent the finest plastic foam producer in the United States, contact us immediately. 


MIDWEST FOAM PRODUCTS COMPANY 


1632 Chicago Avenue, Evanston, Illinois « 


DAvis 8-6905 ¢ Factory: North Chicago, Illinois 


FOR DATA CIRCLE FDM NO. 1338 


WILKENSON LEGS, 
BRACKETS, FERRULES 
for ANY FURNITURE 


Beautiful seamless legs, tapered or square,in satin brass, 
coppertone, pewter, chrome and plastic finishes, 3’’ to 28” long. 


to your furniture . . 


Every leg slim, seamless, strong— 
Beautiful lines and finishes of 
Wilkenson Legs add eye appeal 
. fit in with 
any home decor. (Seamed legs 
also available at economy prices.) 


Wide variety of brackets, flanges 
—Llegs also sold with weld-on 
flanges. Combination brackets per- 
mit straight or slanted positioning 
of legs. New self-leveling glides 
allow up to 1” adjustments in 
height. 





a 


ot 
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All finishes rigidly tested under 
80-hour salt spray —Finishes will 
not mar, stain, chip, corrode, peel 
or tarnish. 


WRITE TODAY for catalog, prices 
and samples to fit your specific 
needs. We also make legs, brack- 
ets and ferrules to your blueprints. 


WILKENSON MANUFACTURING CO. 
2916 West Lake Street, Chicago 12, Illinois 


. NEvada 2-2645 


FOR DATA CIRCLE FDM No. 1362 
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Smart 


WAY T0 
PRODUCE 
TAPERED 
METAL 
FURNITURE 
LEGS 





SWAGING is fast... up to 6 per minute 
with manual feed. Swaging is economical 

. requires comparatively low capital in- 
vestment. Swaging is easy... skilled 
labor not required. Swaging saves both 





metal and money. Plenty of it! Work 
leaves machine with fine finish. Fenn Pre- 
cision Long Die Swaging Machines are 
made in two sizes. Model 4!AF will taper 
15” in length of tubing up to 24” diameter. 
Model 3¥2F will taper 10” in length up to 
1%" diameter. Write for Swaging Catalog, 
The Fenn Manufacturing Company, Fenn 
Road, Newington, Connecticut. 





LONG DIE 


Lwaging Machines 


FOR DATA CIRCLE FDM NO. 1330 
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ACTS FACING F 
ACING FACTS FA@ 





Facing Facts 





VICTOR A. LEN- 
NON, partner, 
Lennon-Rose & 
Co., management 
consultants, Chi- 
cago is author of 
this regular feature. 





Should You Mechanize 
Your Paperwork? 


The cost of processing paperwork 
exerts a significant impact on profits 
and customer relations. The order 
that is late in being shipped because 
of delays in preparing and _ routing 
it to the shipping department, tvypi- 
fies the effect that paperwork can 
have on customer relations, and on 
repeat business. 

Progressive managers are facing 
up to the paperwork problem. De- 
cisions regarding accounting and bill- 
ing machines, punched cards (such 
as IBM), and computers must be 
made. These decisions are not easy. 

To reduce the paperwork problem 
to its simplest form, is to sav that 
the Achilles heel in paperwork 
processing is the need for duplicating 
information. For example, in the 
case of a customer order, basic in- 
formation such as customer name 
and address, shipping instructions, 
terms, items, quantities ordered and 
prices, must eventually appear on 
other documents—such as customer 
acknowledgement, production order, 
shipping copy, packing list copy, in- 
ventorv control records, and eventu- 
allv onto the invoice. Also, parts of 
this information are needed for sales 
commission, sales analysis, and ac- 
counts receivable, as well as for the 
basic accounting records. 

Understandably then, the objective 
of paperwork simplification is to 
create a situation in which one writ- 
ing of a set of information will cover 
all requirements, present and future. 
Practically speaking, it is frequently 
uneconomical to achieve this ideal 
condition in its entiretv, because the 
cost of achieving it through equip- 
ment mav exceed the cost of achiev- 
ing it manually. Work-load volume, 
_ complexities and timing are all fac- 
tors which need consideration. 

To illustrate the different levels of 
mechanization which are available; a 


peg-board enables simultaneous post- 
ing of an invoice to a customer's 
statement, ledger card, and to the 
sales journal. It will not, however, 
compute totals or mechanically dis- 
tribute invoice amounts to various 
categories. An accounting machine 
can do both. In some cases the ac- 
counting machine will be more eco- 
nomical, but in others it will be diffi- 
cult to justify the capital expenditure. 

Moving further up the equipment 
ladder, by entering information once 
into a punched card, the need for re- 
entering or re-copying can be elimi- 
nated. The original card can be 
sorted mechanically into many dif- 
ferent accumulations and categories, 
to provide a variety of analyses and 
reports. The basic concept of this 
last method is to preserve informa- 
tion in re-usable form at the time of 
origination, so that all subsequent 
processing takes advantage of the 
initial recording. 

Managers are frequently faced 
with the problem of how far to go 
equipment-wise, if at all. In tackling 
this problem, “payout” time becomes 
an important consideration. To de- 
termine this, a cost comparison be- 
tween your existing procedure and 
the contemplated one should be 
made. However, when making a cost 
comparison it is important that you 
only consider those factors which 
are truly comparable. The installa- 
tion of equipment is frequently 
credited with effecting major savings, 
part of which in reality, results from 
the analysis which should be made 
prior to installation of equipment. 

In many cases, when an analysis of 
paperwork procedures is performed, 
duplications of effort, unnecessary 
operations, reports, and forms are ex- 
posed, which can be immediately 
eliminated or modified without the 
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ARCHITECTURAL LINES, are 
seen in file cabinets, far left, 
in executive desk and chair, 
immediate left, and side 
chair below. For details, see 
text, following page. 


“There should be 

a definite unity 
between a building 
and its interior,” 

is the philosophy 

of a leading architect. 


ARCHITECTURE 
INFLUENCES 
FURNITURE 
DESIGN 22.0822 


LOOKING SKYWARD at new Harris Trust and Savings Bank building, Chicago. Skidmore, Owings & Merrill, Architects-Engineers. 














GUEST DINING AREA has walnut furni- 
ture in dark brown “Pecan” finish. Seating 
units are adaptations of 19th century 
German chair. Plywood panelling is East 
India Rosewood. 


SECRETARY CHAIR, above right, manu- 


factured by Do-More, has mirror chrome 
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EXECUTIVE OFFICE features desk of wood panels and steel frame, manufactured by 
Baker Furniture Co. Designed by Skidmore, Owings & Merrill, architects. 

























steel base and back arm. Cushioning is 
foam rubber over formed amg Up- 


holstery is transportation cloth by Knoll. 


EXECUTIVE DESK CHAIR, lower right, is 
adaptation of side chair, seen on preced- 
ing page, both manufactured by Steel- 
case. Base is “Synchro-Tilt” by Do-More. 









HE selection . . . and frequently 

the design of furniture for 
new office buildings has become an 
architectural function. One example 
is the new building just completed 
for Harris Trust and Savings Bank, 
Chicago, Illinois. 

Harris serves a large number of 
business firms with a full range of 
banking services. Its forte is close, 
intimate contact and careful personal 
attention to customer needs. The 
building and its interiors were de- 
signed to provide the right environ- 
ment for such services. 





Opposite page— 


BOARD ROOM, whose table is a master- 
piece in wood fabrication. Sunburst effect 
was achieved by inlaying 221 pieces of 
teak veneer. Table is 25 feet long and 
seven feet, five inches at widest point. 
Top is three and one-half inches thick. 
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SPECIFIES BANK FURNITURE 


Philosophy of the architectural firm 
was stated by Jane Johnson of the 
firm’s interiors department as _ fol- 
lows: “Skidmore, Owings & Merrill 
feels that there should be a definite 
unity between a building and _ its 
interior. In order to achieve this, 
we have an_ interiors department, 
staffed by graduate architects, indus- 
trial designers, textile designers. 

“We offer clients such professional 
services as design, writing specifica- 
tions and supervising installations, but 
do no buving. Purchasing and installa- 
tions are handled by outside firms 


in this case, the contract division of 
Marshall Field & Co.,” she said. 

Early in interiors planning, the 
bank appointed executives to serve 
on various committees to consider 
furnishings requirements. 

Initially they expressed strong in- 
terest in wood furniture, reported 
Miss Johnson. However, the archi- 
tect submitted renderings depicting 
both all-wood and wood-and-metal 
furniture. The latter was chosen by 
Harris Bank. Functional, as well as 
aesthetic influenced _ this 
choice. Maintenance factors were 


reasons 


considered, too such as metal 
legs being less likely to scar when 
bumped by vacuum cleaners, etc. 
Bank procedures dictated an un- 
usual size for the desks. Tops were 
to be large enough to accommodate 
a desk pad and two letter trays on 
one side. Pedestals had to be deep 
enough for two Pendaflex files. Re- 
sult: desks with 62 by 34 inch tops. 
The three hundred desks for person- 
nel were manufactured by Standard 

Furniture Co. 
Regarding planning of executive 
offices, Miss Johnson said, “These 
TO PAGE 36 


































Architectural 
In Grosfield }- 


BAR CART features Vladimir Kagan, whose creative flair 


polished steel pedes- for the sculptured look has strongly in- 
tal, Shepherd casters, : 


Formica-covered flip flue nced modern furniture design, has 
top, book-matched injected a fresh architectural feeling 
walnut veneers. into his newest collection for Grosfield 


House, New York. 

Some 28 furniture pieces for bed- 
room, living room and dining room 
were introduced earlier this vear. Sim- 

COMMA-SHAPED ple geometrics and cantilevered effects 


TABLES, when sepa- ‘ ; ‘ 
: I of definite architectural influence were 
rated, become free- 





form cantilevered successfully blended into Kagan’s free- 
units. In walnut and form approach. 
/or contrasting lac- The entire group utilizes a wide va- 


quer finish. . ; ' ‘ 
riety of materials to enrich the simple 


—sometimes considered stark—architec- 

tural forms. Walnut veneers are ac- 

cented with lacquers, leather-covered 
OTTOMAN AND _ doors, Formica tops, pedestal bases of 
PLANTER are -- polished steel or aluminum, and un- 
ported by girder-like sual inlays of marble or rosewood. 
a a Variety does not end with the ma- 
between anodized _ terials. Different tvpes of bases are 
aluminum plates. used to produce different effects. Some 





















BREAK-AWAY TABLE in five parts, left, combines several geo- 


metric shapes. Each Unit may be nested around center drum. 









MAN’S CHEST, right, has Mondrian look with alternate doors 
covered in leather and black geometric outlines. Other doors 
and drawers are in horizontal grain walnut. Case rests on 
girder-like base. 
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alForms Predominant 


ld House Collection 
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pieces seem to float off into space, 
others are firmly anchored on low, 
girder-like bases of wood and metal, 
while still others seem to grow directly 
out of the floor Upholstered pieces 
have well-rounded, sculptured lines— 
they range from designs where a sub- 
stantial bulk is played up, as in living 
room sofa and arm chairs, to the effect 
of extreme slenderness and lightness 
seen in the dining chairs and in a 
dramatic cantilevered contour chaise. 

Pedestal bases which Kagan has 
worked out in polished steel and in 
aluminum and walnut possess the most 
unusual characteristics of the group. 
They are responsible for much of the 
quality of suspended lightness of the 
bulkier pieces. The designer uses 
both three leg and four leg pedestals. 
An extended tripod steel base becomes 
a pinnacle on which the contour chaise 
may be poised, or an ingenious unit 
to support a cantilevered portable bar. 


Pedestals are equipped with glider tips 
or Shepherd casters for easy mobility. 

The aluminum and walnut bases 
consist of a “core” of walnut sand- 
wiched between two plates of anodized 
aluminum. These are adapted to three 
or four leg pedestals and to low girder- 
like footings. 

Interesting innovations are seen in 
the his-hers bedroom pieces. A man’s 
chest in walnut has drawers and doors 
outlined in black. Doors on alternate 
sides are covered in olive-taupe leather, 
giving the piece the effect of a Mon- 
drian painting. 

An oval-topped cantilevered dress- 
ing table opens up revealing shelves 
and racks for cosmetics. A flip-up mir- 
ror is concealed in the top. 

Also in the bedroom, but adaptable 
to other rooms, is the latest version of 
the Kagan contour cantilever chaise. 
This one is more slender, more con- 
toured than his earlier models. 


Some of the smaller pieces are 
the jewels of the collection. Among 
the half dozen occasional tables, there’s 
one which may be used as a telephone 
bench and stand; a pair of twin com- 
ma-shaped end tables which fit to- 
gether to become a double-pedestal 
oval coffee table. A drum shaped book 
table revolves on a steel pedestal base. 
There is a long, low cantilevered 
planter table of simple architectural 
lines to go along a wall or in front of 
a pictured window, and a handsome 
low walnut planter-drum two feet in 
diameter which rests on an aluminum 
and walnut tripod base. A small bar 
cart rolls about on one of the steel 
pedestal bases with Shepherd casters. 
A walnut bin that holds bottles and 
glasses opens up to provide a Formica 
covered shelf on one end and a canti- 
levered drawer unit on the other. 

The furniture is available through 
decorators and architects. ae 







CONTOUR CHAISE poises a molded, sculptured shape of the 
reclining unit atop a tripod base of polished steel. 
foot has adjustable leveler. Cushioning is foam rubber. 


Each 












LIVING ROOM SETTING of new collection, designed by 
Vladimir Kagan, expresses architectural feeling. Bulkiness of 
seating units is lightened by open backs. Varied treatments of 
pedestal bases and interesting use of materials typifies new line. 














Colored Woods 


Colored wood finishes, long neg- 
lected by manufacturers except in a 
few upper-end houses, are again 
reaching wide popularity. Not since 
the days of Louis XIV have home- 
makers had such a staggering selec- 
tion of regally hued woods, and more 
are predicted at coming markets. 

Most popular in this color renais- 
sance is white, particularly in thin 
and _ close-to-the-wood finishes. Con- 
sumers prefer a warm off-white that 
is “clean”, according to retailers. In 
the past, manufacturers have been 
troubled by consumers shunning: fin- 
ishes which they described as “too 
dirty looking,” usually —_ meau.ing 
muddy whites or finishes which had 
aged unattractively. 

Yellowing has been the greatest 
bane to the white painted piece. 
Since white finishes tended to yellow 
naturally with time, most manufac- 


turers avoided any hint of yellow in 
white painted finishes. Tod: av, finish- 
ing firms report that these obstacles 
have been ov ercome with newly de- 
veloped materials. 

Although off-white is the biggest 
seller, other colors, listed in order of 

























WHITE ANTIQUE effect, striped with 


chair from Drexel’s 


popularity by a large national sup- 
plier, are: reds, blues, greens and 
yellows. 

The accent colors can be grouped 
into four classifications: 

e Brilliant, pure colors. 

® Colors with brilliant undertone 
but that are glazed-over to give a 
partly subdued effect. 

e Colors with a balanced effect 
between undertone and overtone, and 
projecting a definite shade vet na- 
tural enough to blend with most color 
schemes. 

© Heavily worn-through and an- 
tique painted finishes found on more 
expensive furniture and more tradi- 
tional designs. 

Currently pure colors have the few- 
est proponents, while balanced under- 
tone and overtone are the most 
favored. Color finishes are not lim- 
ited to particular period styles; they 
are seen on all designs and in almost 
all price levels. Gone are the days 
of the exclusive French Provincial 
white two-somes. 

Typical of modern over-all white 
treatment is “Colonna,” by Century 
Furniture Co. Brought out in an 
original wood finish last autumn, 
“Colonna” was presented at spring 
markets this vear with 
a thin white paint showing a subtle 
grain pattern. Another collection by 
the same company, “Citation,” of 
several years running, has been up- 
dated with a white finish. 

When paint finishes show grain 
patterns a cabinet wood is 
recommended bv finishing suppliers. 
However, off-color flitches or sap 
woods can often be used successfully. 

Thin paint finishes lend themselves 
to worn or sanded-through effects. 
This is obtained by applving the 
warm white color coat over a darker 
color, usually a deep brown. stain. 


and summer 


good 





WOOD GRAIN on server with hutch 
shows through poinsettia red paint in 
Heywood-W akefield’s “W intergarden” set. 


blue, gives formal elegance to an arm 
“Palazzo” collection. 








Growing 7 Je. 


After the color coating has dried, 

is worn through on the edges t 
reveal the darker undercoating. The 
technique gives an appearance rang- 
ing from a used and worn paint 
finish to that of old wood. 

The technique can be applied to 
off-white colors and color accent 
pieces. “Toulon” and “Modivanti,” 
by Heritage, are examples _ of the 
worn-through antique effect. Both are 
white with accent colors of terra 
cotta and turquoise. 

Palazzo,” by Drexel, another ex- 
ample, has accent pieces in off-white 
with blue-grey striping, and terra 
cotta with black striping. 

Of the many effects used in the 
industry, the most common technique 
is a fairly close-to-the wood paint 
with wood pores and grain pattern 
showing subtle effects. This approach 
is midway between the extremes of 
solid colors and transparent wood 
finishes. 

The majority of the paint finishes 
are distressed, with the more antique 
appearing finishes leaning toward 
heavy spattering. 

Representative of the worn-through 




















Ile Trend 











paint effect as accent is “La Gallerie,” 
introduced this spring by Thomas- 
ville Chair Co. White, green and 
vellow are used in this 100-piece 
offering. Thomasville has been pio- 
neering paint with its “Motif” and 
“Horizon” collections since last year. 
“Motif” accent pieces come in solid 
paint but with the grain showing in 
green and pimento. The avant garde 
“Tamerlane,” by Thomasville, included 
some pieces in Chinese red. 

One-color accent in a case collec- 
tion is illustrated by United Furniture 
Corporation’s new Italian Provincial 
collection, which uses a solid aqua 
paint with a brushed glaze treatment 
and white stripe. 

Even Early American producers 
are showing colored accent pieces, as 
manufacturers try new devices to pep 
up their lines. Haywood-Wakefield 
has been using color in its hutches 
and deacon’s benches. Unique intro- 
duced several bright solid paint ac- 
cent pieces last spring in “Hallmark,” 
one of the outstanding collections of 
the Southern market. 

Founders, never shy of innovations, 
uses brilliant solid paints in six House 
and Garden colors with a contem- 
porary collection of solid walnut. 
There are many alternative color com- 
binations in this modular collection. 

By contrast, Davis Cabinet Co. 
prefers softer semi-transparent _fin- 
ishes on walnut for its “Quideline.” 
Mt. Airy Furniture Co. recently 
offered a new Italian Provincial col- 
lection using soft touches of color also. 

Twenty-eight new walnut colors, 
ranging from mellow browns and tans 
to finishes with hints of blue and 
green, were presented to the industry 
by the American Walnut Manufac- 
turers’ Assn. in Chicago recently. 
Warm and cool browns dominated 
the exhibit where more than 100 dif- 
ferent colored finishes were judged. 

When finishing with solid paints, 
gum and close-pored hardwoods are 
customary. Sometimes maple may be 
used, but there is danger of chipping 
from lack of good adhesion. Thinner 
paints demand open-pored woods like 
walnut, cherry, mahogany and pecan. 
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SEMI-TRANSPARENT colored wood finish is offered by Davis Cabinet Co. in its 
Quideline” introduced this year. Three soft colors are added to a walnut base. 


GREY-GREEN, white and walnut combine in a worn-through finish on Heritage’s 
“Toulon” console. Sides are distressed and striped, while top is Morello walnut. 

















SHIPBOARD CRAINS hoist two vans aboard leaving chassis behind at Port Newark. 


Sea-going Trailers 
Unique Answer 
To Transport Problem 


An unusual transportation system gave Herman Miller, Inc., 


an efficient solution for overseas delivery, 


offering new benefits and extra profits. 


Move five buildings of furniture to 
an island more than 2,000 miles away, 
on the double, with minimum break- 
age—that was the assignment dropped 
into the lap of Con Boeve, export 
manager of Herman Miller, Inc., Zee- 
land, Michigan. 

It was one of those top priority, 
rush orders that left no time to crate 
the furniture properly and still meet 


34 


the deadline. The size of the order, 
more than 3,500 pieces of furniture, 
also meant crating would add up to a 
considerable expense, while the extra 
cubic footage of the crates would 
prohibitively hike costly freight 
charges over the long sea trip. 

The island was Puerto Rico. Uni- 
versity of Puerto Rico needed the 
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AFTER LOADING at Herman Miller fac- 
tory vans are sealed until delivery time. 





TRAILERSHIP bound for Puerto Rico car- 
ries 226, 20-ton capacity vans. 
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DAMAGE-FREE shipment is checked by 
university officials in San Juan. 


and Manufacturing ¢ September, 1960 
































AIR PLIER’S “D” 


Operation is simple— 
insert the work and 
press the trigger. Air 
pressure draws the 
anvil into position. 
Variation of the clinch 
may be obtained by 
regulating air pres- 
sure without affecting 
staple penetration. 


NEW MODEL “J”’ 


AIR RETURNED -- DRIVEN 


WEIGHT.............-.--.------- 2. LBS. 
OVERALL HEIGHT......... 54%” 
MAGAZINE RAIL...........%, 4%, 46” 


STAPLE CAPACITV......... 180 

LENGTH OF STAPLE.......14, 3%, 36, 4, 6 34a, Ye” 
DISPLACEMENT ONLY....78 CU. IN. 

REQUIRED PRESSURE....70 - 100 P.S.I. 


MODEL “F” 
PORTABLE 
SISAL MACHINE 


Delivers leverage 


Staples bend and 
clench neatly every 
time. New “Vise-jaw” 
opening twice that 

of any similar 
machine, overcomes 
problems of variable 
thickness. 





Write requesting NEW Catalogue 


Sales and Service Branches-Distributors All 
Principal Cities U.S.A. — Canada — Europe 


with a “vice like” grip. 


MODEL “E” 


By far the speediest 
tool of its type on the 
market. This tool has 
feather touch trip- 
ping action which 
eliminates all effort in 
achieving terrific 
speed. It is used like 
a hammer. 








Released May, 1960 


SUPER MODEL “H” 
REBOUNDLESS 


Features air return. 
Very light-pull trigger. 
Trouble free auto- 
matic valve simplified 
to 2 moving parts. 
Most powerful 

tacker for its 

air displacement. 





PRODUCTS INC. 


5563 WOOSTER PIKE CINCINNATI 27, OHIO 





FOR DATA CIRCLE FDM NO. 1350 


September, 1960 e FURNITURE Design and Manufacturing 


35 

















ARCHITECTURE 
INFLUENCES DESIGN 
FROM PAGE 27 


offices (now six, there will be four 
others) were all custom designed 
around the requirements of the in- 
dividuals to occupy them. This is 
true of the components of the desk, 
back cabinet, the amount of seating, 
and the relationship of the seating 
to the desk. 

“Lounge furniture, colors and up- 
holstery were selected by executives 
from samples submitted within the 
framework of total design. Each man 
picked his own swivel chair. While 
selecting these pieces on their own, 
the officers all participated in a group 
in choosing the desk, and in approv- 
ing final design,” Miss Johnson said. 

Executive desks, designed by Skid- 
more, Owings & Merrill, were manu- 
factured by Baker Furniture Co., 
Holland, Mich. Rosewood tops and 
pedestals were built in frames of 
stainless steel bar stock 1% inches 
square, mirror polished. All metal 
frames for both executive and per- 
sonnel desks were manufactured by 
G. R. Griffith. 

Leather Danish pull-up chairs are 
by Georg Jensen. 

The executive desk chair, by Steel- 
case, also serves as a posture chair. 
Seat and back are adjustable as to 
height and the chair has horizontal 
(front-back) seat adjustment with 
variable back tension. Works are en- 
closed for a tailored look. 

“This is a further development of 
the arm side chair,” Miss Johnson 
explained. 

“To choose between ten or twelve 
chairs which might have been used, 
we had most of the bank executives 

trust officers, loan officers, sav- 
ings people . . . sit in the chairs and 
vote. This chair won by an over- 
whelming majority. It was then 
further modified for aesthetic rea- 
sons,” Miss Johnson said. 

Upholstery is Eagle-Ottawa black 
leather with black _ transportation 
cloth by Knoll. Base of chair has a 
Do-More “Syncro-Tilt” construction 
with coil spring seat and back topped 
with foam rubber. 

The 450 side arm chairs, designed 
by the architect, were manufactured 
by Steelcase. Mirror chrome frame, 
melamine plastic arm rests, coil 
spring with foam rubber construction, 
are some of its features. 

Executive filing cabinets have front 
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panels of Brazilian rosewood. Steel- 
case, the manufacturer, claims to be 
“the only manufacturer whose steel 
files are designed to accommodate 
wooden facing.” Wood facing on files 
was manufactured by Woodwork Cor- 
poration of America. In loan of- 
fices, two-drawer file cabinets serve 
as dividers between the area and 
elevator corridors. These are enclosed 

solid walnut, by Woodwork Cor- 
poration; manufactured by Steelcase. 

A guest and customer dining room 
on the 23rd floor is fitted with solid 
walnut furniture (veneered tops). 
Finish is “Pecan,” a dark brown. 
Baker was the manufacturer. 

Describing the chairs, Miss John- 
son said, “The original concept was 
developed by a German in the 19th 
century. It was necessary to change 
the proportions and size to make it 
commercially usable. Chair fabrics 
were imported by Mauretania from 
Morocco. Foam rubber cushions are 
on webbing bases.” 

Lounge furniture was also designed 
by the architect and manufactured by 
Baker. Sofas were covered in wool 
from Morocco. Chairs were uphol- 
stered in hand-woven Siamese silk, 
supplied by Thaibok. 

The board room table, designed 
by Skidmore, Owings & Merrill, has 
a Burmese teakwood top and weighs 
2,100 pounds, made by Baker. A 
stainless steel base, 800 pounds, was 
fabricated by G. R. Griffith, Chicago 
custom metal-worker. 

Board room chairs were developed 
from the architectural sketches by 
John D. Williams Co., Chicago, with 
bases manufactured by Do-More 
Chair Co., with custom work by 
Alfred Mattaliano. Swivel bases are 
chrome steel; chair frames are maple, 
double dowelled and glued. Spring 
units are covered with heavy gauge 
muslin, topped with half- inch rub- 
berized curled hair and one-inch foam 
rubber. Upholstery is top-grain 
leather, hand-stitched. 

Broad use was made of East India 
rosewood for panelling for walls and 
cabinets. 

Speaking for the bank, R. F. King 
said, “Since our bank’s appearance 
has always been predominantly tradi- 
tional, it was at first very difficult for 
any of us to think in terms of the 
type of interior furnishings which 
the architecture of the new building 
required. As a matter of fact, very 
few people in the bank concerned 


with the problems of furnishings had 


any definite ideas as to exactly what 
they wanted or expected. This not 
only meant studies and recommenda- 
tions by the architects but also a 
process of re-education for our people. 

“We feel,” King said, “that the 
general decor is pleasing, in good 
taste and has carried through to in- 
terior areas of the building the im- 
pression of the exterior. 

“The architects, Skidmore, Owings 
& Merrill, have done an excellent job 
in providing for us the functional 
requirements which are necessary.” I 
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SEA-GOING TRAILERS 
FROM PAGE 34 





order to furnish its newly constructed 
dormitories and college centers on 
two different campuses in time for 
the semester opening. 

The solution was as simple, in 
theory at least, as it was unorthodox 
to Herman Miller, Inc.—ship the fur- 
niture uncrated via seagoing highway 
trailers. It seemed almost too simple 
to Boeve as he examined the possi- 
bility of this type of shipment. 

The trailers would be loaded and 
sealed at the factory loading platforms 
and not opened until they reached 
their consignee under Caribbean 
skies. North American Van _ Lines 
offered to take on the shipment un- 
crated and deliver it to Puerto Rico 
undamaged, in Sea-Land Service trail- 
ers, an organization with the world’s 
largest fleet of trailers and sea-going 
highway trailers. 

Herman Miller management, still 
wary of this unusual shipping method, 
sought other Sea-Land Service cus- 
tomers and found Chicago department 
store Carson, Pirie Scott was satisfied 
with the service when they made a 
similar shipment for the swank La 
Concha Hotel in San Juan. 


Boeve gave North American the 
green light. The furniture was loaded 
with only blanket wrapping in four 
35-foot Sea-Land trailers rushed to 
Zeeland by North American. The 
trailer-trucks sped the furniture to the 
port of Newark, where port tractors 
hauled the trailers alongside of the 
“Sea-Land of Puerto Rico” trailership. 
The ship did the rest. From an over- 
hanging shipboard gantry crane, an 
automated platform dropped down 
and grabbed the top of the trailer. 

The van was lifted from the chassis, 
traveled along with the platform be- 
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low the superstructure bridge and was 
nested into frames in the ship’s hold. 
This took place within two minutes. 

The four trailerloads became part 
of 226 vans stacked seven-deep and 
six-across, in seven specially con- 
structed holds in the ship. Several 
davs later the ship steamed into San 
Juan, anchoring along an equipment- 
less waterfront pier. Since the ships 
unloading facilities are completely 
self-contained, anywhere a truck can 
pull along side the vessel, the trailer- 
ship can transfer its load of vans. 

The van, still bearing the factory 
seals, were lowered on the new trailer 
chassis and hauled to the university. 

Boeve was taking no chances with 
his first Sea-Land shipment. He flew 
to Puerto Rico to inspect the arriving 
shipment as it was unloaded. Would 
the savings gained be worth the prob- 
able loss in extra damage, asked Miller 
management? 

After inspection of the four trailer- 
loads Boeve happily reported back to 
his company: “Furniture came in 
fabulous shape—damage free.” 

Equally satisfied was Jose Alegria, 
A.I.D., head of Jose E. Alegria & 
Associates, who along with the San 
Juan firm La Maison d’Art, decorated 
the five university buildings. 

Alegria had purchased more than 
$300,000 in furniture for the univer- 
sity from Herman Miller, Thonet In- 
dustries in New York, and Steelcase 
in Grand Rapids, Mich. 

Other furnishings were purchased 
from Lightolier, Jersey City, N. J.; 
Simmons in San Juan; John B. Salerini 
in Covington, Va.; Medallion Corp., 
Hialeah, Fla.; Stow & Davis in Grand 
Rapids, and Getama, a Danish firm. 

This was no ordinary furnishing 
and decorating job, for the five mod- 
ern buildings are to be considered a 
showplace for Caribbean education, 
and had been designed by interna- 
tionally-known architect Henry Klumb. 


The structures included a university 
center and woman’s dormitory at the 
Rio Piedras campus near San Juan, 
and a college center and two men’s 
dormitories at the Mayaquez campus 
near the western side of the island. 

North American Van Line’s inter- 
national sales manager Dean Need- 
ham, and international traffic manager 
Robert Mills in Ft. Wayne, Ind., listed 
some of the advantages of sealed con- 
tainer shipping: 

e Shipments are loaded in the 
trailer at the factory, delivered from 


the same trailer at final destination, 
with no intermediate handling. 

e Products are moved blanket- 
wrapped, eliminating all crating and 
packaging cost and removal of debris 
after unloading. 

e Loading and unloading are per- 
formed by specialists highly trained in 
handling uncrated merchandise. 

e On the spot inspection can be 
made at the time of unloading. This 
is not possible with crated shipments. 

Charles Dunford, Sea-Land furni- 
ture manager, reported that the Sea- 
Land system was not limited to full 
trailerload shipments. While smaller 
lots cannot be sealed from factory to 
customer, they can be sent sealed be- 
tween consolidation terminals near 
the beginning and end of the run. 

In addition to the Puerto Rico 
service, Sea-Land also has coastal 
shipments between Northwestern 
states and Midwest points, and Flor- 
ida and Texas. Florida-bound ship- 
ments are sped by a connecting rail 
“piggyback” train in and out of Miami, 
which meets the Sea-Land trailerships 
at Jacksonville. Recently inaugurated, 
it is the first train-highway-sea sched- 
uled trailer hauling route in the world. 
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PRACTICAL PUBLICITY 
FROM PAGE 25 





need. If you have releases, make them 
available in your showroom. 

Offer to send any photographs that 
are not then available. Keep a care- 
ful list of all such requests and assign 
someone to follow up and mail the 
photos with descriptive material as 
soon as they are available. Some edi- 
tors prefer to have all photographs 
mailed to them rather than carry 
them around during the market. 

If the editors you wished to have 
see your line missed your showroom 
at the market, and you think you have 
something appropriate for them, send 
them photos and descriptive releases 
or fact sheets after the market. Since 
few consumer magazines publish the 
manufacturers own photographs, 
there is little problem of photo ex- 
clusives. 

In any event, consumer magazines 
will almost always contact a manu- 
facturer before making any use of 
his photos or designs, and it is quite 
proper to request this courtesy. Since 
they plan rather far ahead, it is simple 
to control any problems of exclusives 
between various magazines, or any 
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other publicity conflicts regarding 
magazine use. 

If you have an extremely pop- 
ular and newsworthy grouping it is 
wise to be careful about promising 
“first use” rights to any editor at 
markets unless a definite commitment 
is made for a feature you consider 
well worth the exclusive rights. 

It is a good idea to regularly send 
all catalogs of your new lines to the 
shelter magazines for their permanent 
files. The magazines use these files 
when looking for new ideas for speci- 
fic types of furniture to illustrate 
planned features. Besides showing the 
full line, the catalog will give them 
helpful detailed information on con- 
struction, finishes, etc. 

When working with the magazines, 
finished copy does not have to be sup- 
plied, and any firm, even without 
professional publicity help, can sup- 
ply the factual information needed. 
Special story “angles” are helpful for 
the more general-interest magazines, 
unless the furniture is exceptionally 
newsworthy, but they are not neces- 
sary for the shelter magazines. 

The more newsworthy the product, 
the more publicity it will get, nat- 
urally. However, even a very stand- 
ard furniture item can win national 
magazine publicity if the editors 
know about it and it fills a role in a 
particular room scene they are shoot- 
ing, or in some special feature. 


A practical point usually not dis- 
cussed, but pertinent, is that you 
stand a better chance for publicity 
with a magazine in which you ad- 
vertise, or which has hopes that you 
will advertise. 

Unless carried to extremes, this is 
not actually a matter of magazines 
“selling” their editorial mentions. 
Magazines are expensive to produce 
and must have advertisers. There 
are few completely unique furniture 
designs today. An editor will nat- 
urally give preference to an adver- 
tiser’s designs when making a choice 
between two or more equally suitable 
furniture groupings. 

Also, if a manufacturer does not 
believe that a publication’s readership 
is ever important to reach with ad- 
vertising, an editor should perhaps be 
excused for accepting the manufac- 
turers own judgment and agreeing 
that the product is not of interest to 
her readers. This is especially true if 
the manufacturer does not even ad- 
vertise in competing publications with 
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PRACTICAL PUBLICITY 
FROM PAGE 37 





similar readership . . . and applies to 
trade magazines as well as consumer 
publications. 


Editors have been rightfully an- 
gered by the boasts of some manufac- 
turers that they don’t need to adver- 
tise because they get so much free 
publicity. 

Radio and Television: Radio and 
TV publicity coverage is harder for 
a manufacturer to obtain on his own 
without professional publicity assist- 
ance. For this reason, manufacturers 
should especially cooperate with all 
“free” tie-in publicity programs that 
might offer such coverage. 

If a manufacturer wishes to send 
out actual publicity mailings to radio 
or television stations, his best bet, 
unless he has an extensive publicity 
program, is usually to use one of the 
commercial release services which 
handle television and radio mailings. 

By using a firm with an established 
radio and television release division, 
a manufacturer greatly increases the 
chances of his material being sent to 
the right person and being used. De- 
pending on the amount of work in- 
volved and the extent of a manufac- 
turer's program with them, some of 
these services will write the radio and 
television releases at little or no extra 
charge beyond the basic release fee. 

Services of these companies vary, 
but the larger of them also handle 
mat and photo releases and offer spe- 
cial services, such as exclusive mat 
supplements for which they have 
built up editorial demand or actual 
“subscriber” lists, or special services 
for such groups as house organs o1 
home demonstration agents. 

These commercial release services 
are used by some of the largest man- 
ufacturers, associations and_ publicity 
agencies because they can economi- 
cally maintain up-to-date lists of all 
tvpes and provide extensive clipping 
services. Often an analysis of clipping 
returns, broken down by geographical 
locations (and even sales territories, 
if desired), is provided. 

These services are especially rec- 
ommended for radio and _ television 
mailings, because of the special prob- 
lems in servicing these fields, but 
manufacturers without extensive pub- 
licity facilities of their own will often 
find these services advantageous for 
other types of publicity mailings. 
Every manufacturer handling his own 
publicity should investigate them. 
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Aside from sending mailings to the 
stations himself, the budget-bound 
manufacturer can readily supply radio 
and TV publicity releases to his deal- 
ers for them to give their local sta- 
tions as news from their stores. The 
local retailer will usually know which 
programs might be interested, or can 
readily find out. 

If no one in the company or its 





CONSUMER PUBLICITY 

PHOTO TIPS 

1. If sales photos do not meet con- 

publicity standards, take special 

photos. 

Advise photographer photo is for 

newspaper reproduction and needs 

good contrast and suitable for 
cropping. 

3. To make sure scene offers suffi- 
cient contrast for reproduction 
without blurring, squint at photo 
(or through camera). Furniture 
should stand out from background 
by at least three tones of gray. 
Avoid large, solid black areas; do 
not shade edges of photos or send 
out dark muddy photos. Outline 
shots or pale, high-key photos are 
newspaper publicity taboos. 

4. Create home like settings; have 

realistic effects as lighted lamps, 

but avoid very dark shadows. 

Single items should be accessor- 

ized to give feeling of a close-up 

view in a home. 

6. Choose appropriate accessories; 

try to incorporate fresh decorating 

ideas. 

Avoid cluttered look of too-many 

accessories; spotty look of too-small 

or scattered accessories. Acces- 
sories or groupings should retain 
identity when reproduced smaller. 

8. Omit models unless necessary to 
illustrate some feature, unless a 
version without model is also 
taken. Most editors dislike models 
distracting from furniture and 
decorating news. 

9. Have sufficient photos so that 
newspaper editors will have them 
on an exclusive-within-a-city basis. 
When supplying photos to H.-F.LC. 
or association publicity bureaus, 
notify them if photos will be used 
by others. You may authorize and 
pay them to take new, exclusive 
photos to illustrate their ideas with 
your furniture. 
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advertising agency can write the re- 
leases, they may be free-lanced by a 
local writer. Mat-surfaced photos, at 
least 8” x 10”, should be sent out 
with television releases. To save on 
costs, photographs can be offered re- 
tailers only when they express interest 
by returning a reply postcard. 

One other way of obtaining radio 
or TV coverage at little or no cost 
is to work closely with the publicity 
offices of showroom buildings. Let 
them know in advance of the market 
if you have something especially 
newsworthy. They send releases to 
the radio and television stations. 

Often immediately preceding or on 
the first day of market, in the larger 
cities, a network affiliate station will 
send a television newsreel camera- 
man to the marts to get network 
coverage of the market. Items se- 
lected for this newsreel coverage must 
usually be very unusual, or have dis- 
tinctive “action” features that can be 
readily demonstrated on_ television. 
This type of news coverage, however, 
cannot compare in sales effectiveness 
with the local program coverage one 
can obtain through well-planned 
mailings to individual stations. 

Columnists and Wire Services: Man- 
ufacturers who have good publicity 
photos and have written captions or 
releases to accompany them can also 
go one step further in “do it yourself” 
publicity and contact the home fur- 
nishings editors of the various news 
and feature wire services, and the 
home furnishings columnists syndi- 
cated nationally in newspapers and 
newspaper magazine supplements. 

Press rooms of buildings in which 
the manufacturer exhibits would be 
the best sources for the names and 
addresses of the persons to be con- 
tacted. These mart publicity staffs 
usually service such news sources. 

Usually the photos supplied these 
columnists and wire services must be 
exclusive, so it is best that they be 
contacted in person, if some executive 
will be where they are located, so it 
is possible to find out if they are in- 
terested in the photos. Unless you 
know that the service or columnist is 
not using photos that you have given 
them, the photos should not be sup- 
plied elsewhere unless the first service 
is notified they are not exclusive. 

Any photo the wire service actually 
sends out over the wires should 
ideally be considered their “perma- 
nent” exclusive where all consumer 
publications are concerned, especially 
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if it is an unusual shot, and it very 
definitely should not be released to 
competing wire services or columnists. 
Since these services supply photos to 
many newspapers and magazines in 
this country, and even around the 
world, photos they send out appear 
for months and even years later. 

If personal contact is not possible, 
a stamped return reply postcard may 
be enclosed with the photos, so the 
wire service or columnist can notify 
you whether or not the material can 
be used. 

If personal contact is possible, 
check with the person at the wire 
service to whom the photos have been 
given, about five days later, to see if 
the photo was actually sent out over 
the wires. If photos are given to any 
of the branch offices, they wire them 
to the main office for final selection, 
and only know they are used if they 
come back over the wires. Some of 
the wire services maintain special 
feature services which send out home 
furnishings news. These services 
usually take a little longer deciding 
on photos, but it is easier to find out 
if the material is actually used than 
in the case of straight news photos. 

Home furnishings columnists are 
usually very cooperative in keeping 
you posted on whether they plan to 
use photos, since they are anxious to 
insure that their photos are exclusive. 

Final Thoughts: The main thing for 
those embarking on publicity pro- 
grams to remember is the difference 
between advertising and publicity. 

In advertising, you buy your space 
or time or produce your own printed 
material, and you can say exactly 
what you want to say, subject only to 
certain laws and to good taste. “Ad- 
vertising can perform tasks that pub- 
licity cannot, and should not, be ex- 
pected to do. Each has its own role. 

In publicity, the printed newspaper 
or magazine, or the spoken radio or 
television mentions you receive, are 
not paid for. They must be earned 
through their news value. 

It is up to you to dig out and pre- 
sent the news value in vour product 
and to stress the service aspects that 
will make the media judge the item of 
interest to their readers or listeners. 

This is all the more reason to hire 
good publicity help either on 
your staff or outside, or a combina- 
tion of the two, depending on the size 
of your firm. 

Just because publicity is free there 
is a lot of competition for it, and you 


should have specialists working for 
your program. 

In deciding on the person or per- 
sons to help you with your publicity, 
it is well to remember that not all 
advertising persons are capable of 
doing a good job in publicity, al- 
though many are trained in both. 

Advertising and publicity each have 
their special techniques, and different 
approaches are necessary for the two 
If your advertising agency wishes ‘. 
handle your publicity, inquire as to 
the training or experience of the per- 
sons who will be handling it. 

The two programs should, however, 
be closely coordinated in so far as 
the story they tell, and this is one 
advantage of having advertising and 
publicity handled by the same firm. 

Good publicity must be obtained 
on its news value for a publication’s 
particular readership. You should 
never suggest that advertising is forth- 
coming if a publication gives the 
product some publicity, nor should 
media give publicity solely in the 
expectation of advertising being 
scheduled. 

One final point that can't be 
ignored. Perhaps you're wondering 
about the difference between public- 
ity and public relations. Suffice it to 
say that while good public relations 
is concerned with the effects of all 
your relations with various elements 
of your public—and even includes 
such matters as how your truck 
drivers conduct themselves on the 
road—a publicity program is the prac- 
tical starting point for achieving good 
public relations with the press, so 
that your company’s story is favorably 
repeated both to the trade and to 
consumers. 

Publicity is most often used as a 
selling force to get the public to buy 
your product or service. Publicity can 
also be used to help achieve other 
public relations goals. 

As with advertising, the aims of 
publicity programs can be merely to 
create a favorable climate for your 
type of business; to get advantageous 
laws passed, win prestige for your 
brand or company name, influence 
stock purchases, or just get persons 
to speak well of you or get customers 
to ask their retailers to stock your 
merchandise. 

With this as a guide, most manu- 
facturers can obtain national publicity 
where it will help them most . . 
where their potential customers will 
see it—Helen Williams. 
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FUTURE DATES 
FOR MANAGERS 


FALL FURNITURE MARKET September 
Commonwealth Armory 12-15 
Boston, Massachusetts 








WOODWORKING MACHINERY September 
DISTRIBUTORS ASSOCIATION 29-30 
First Annual Convention 
LaSalle Hotel 


Chicago, Illinois 


NATIONAL HARDWOOD LUMBER October 
ASSN. 4-6 
1960 Convention 
Sherman Hotel 
Chicago, Illinois 


HARDWOOD PLYWOOD INSTITUTE October 
Annual Fall Meeting 5-17 
Dinkler Plaza Hotel 
Atlanta, Georgia 


1960 NEW YORK WOODWORKING October 
TRADE SHOW 6-8 
Sunnyside Garden Arena 
Long Island City, N. Y. 


NATIONAL FOREST October 
PRODUCTS WEEK 16-22 
FALL FURNITURE MARKET October 
FALL SUMMER & CASUAL 17-21 
FURNITURE MARKET 

American Furniture Mart 

Merchandise Mart 

Chicago, Illinois 
FALL FURNITURE MARKET October 


Exhibitors Building 11-21 
Waters Building 
Grand Rapids, Michigan 


FALL FURNITURE MARKET October 

Southern Furniture Exposition 21-28 
Bldg. 

High Point, North Carolina 

FALL FURNITURE MARKET October 
Atlanta Merchandise Mart 31-Nov. 2 
Atlanta, Georgia 

FALL SUMMER & CASUAL October 

FURNITURE MARKET 31-Nov. 4 
New York Furniture Exchange 
New York, New York 

WINTER FURNITURE MARKET January 


American Furniture Mart 6-14 
Chicago, Illinois 


WINTER FURNITURE MARKET January 
Los Angeles Home Furnishings 15-20 
Mart 
Los Angeles, California 
WINTER FURNITURE MARKET January 
Southern Furniture Exposition 16-20 
Bldg. 
High Point, North Carolina 
WINTER FURNITURE MARKET January 


Western Merchandise Mart 22-21 
San Francisco 3, California 
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For more information on items listed in the IT’S NEW Columns use 
the handy Reader Service Card opposite page 20. Complete details 
on these items will be sent to you by the manufacturer. 





Muliti-Head Mortiser 
Increases Production 


A high production model 3 ASP-S2 automatic air oper- 
ated machine, equipped with four high frequency mortising 
heads and clamping units with provisions for installation 
of additional heads and clamps, has been developed by 
Haller, Inc. The machine is said to produce clean, splinter- 
free mortises neatly and precisely. It utilizes an oscillating- 
scooping motion at high speed to make rectangular, dove- 
tail and elongated holes and special mortises with square 
corners and nearly flat bottoms, for good gluing fits. 

The manufacturer claims narrow mortises from 1/32 
in. width up can be made, eliminating the large radius 
inherent in conventional sawing operations. No transverse 
feeding of the work or mortising head is required to obtain 
the desired length of mortise. Length and width of a 
mortise are cut simultaneously and are determined by the 
size of the cutter and the oscillation stroke. Automatic 
operation is controlled by a foot-operated valve. Once the 
foot valve is depressed, the machine performs one complete 
cycle of clamping, mortising, return of table at increased 
speed, and release of clamps. The feed table is operated 
by means of a rack and segment gear drive which is 
actuated by an oil-air cylinder. 

The machine will handle a wide variety of wood parts 
at up to 800 operations per hour. Maximum distance 
between centers of the outmost mortises is 79 in.; other 
models are available with work lengths of 40, 98 and 118 
inches. Electrical controls are housed in a control cabinet 
mounted on the side of the machine, within easy reach of 
the operator. The unit is available with either 3600 rpm 
mortising heads or 7200 rpm high frequency heads, which 
are primarily used for hardwood and some larger mortises. 
Over 300 types and sizes of cutters are available in carbon 


or high speed steel. 


For More Information Circle Reader Service Number 522 
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Versatile Edge Belt 
Sanding Attachment 


A new edge belt sanding attachment for its line of 
double-end cutoff saws, has been announced by Mereen- 
Johnson Machine Co. The sanding belt and rubber drive 
pulley are quickly detachable to permit use of cope motor 
for conventional cope work. The attachment is an optional 
accessory on new machines and is not adaptable to existing 
machines. To accommodate the attachment, chain beam 
and hold-downs are extended. The manufacturer states 
that by using the attachment it is possible to trim and 
edge- sand panels in one consolidated operation. Four 
models of Mereen-Johnson double-end cutoff saws and 
double-end tenoners can now be provided with the edge 
belt sanding attachment. 


For More Information Circle Reader Service Number 523 





Single Drum Sander 
Has Endless Bed Feed 


A new 24-in., single drum sander for sanding and 
polishing flat surfaces of wood, metal or plastics, is being 
manufactured by Will Krumbach Co. The metal drum 
measures 24 x 14 in., is felt covered with spring lock to 
keep sandpaper tight and under tension, and is care- 
fully balanced to 
assure smooth run- 
ning. The model 
will take stock up 
to 24 in. wide, up 
to 6 in. thick, and 
8 in. or longer. All 
bearings are pre- 
greased and sealed 
ball bearings, — ex- 
cept three counter- 
shaft bearings 
which have porous 
bronze bushings. 
The cabinet and 
framework is_ of 
welded steel con- 
struction, with doors 
on both sides. The 
endless bed feed is a rough top belt, providing complete 
and continuous support for the work. The feed rate is 
adjustable from 15 to 30 feet per minute and can be 
started and stopped while machine is running. 





For More Information Circle Reader Service Number 524 
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PRESENTS 


ADJUSTO-ROKAR 


The magic unit combining 
Swivel and Rocker Springs 
with Tension Adjustment. 








Model No. 2 
Rokar Box 











Adjusto-Rokar Models 1, 2, 
& 3 are for low back, four 
legged rocker chairs; 4, 5, 6, 
7, & 8 are for high back five 
legged or circle based chairs. 
Please order sample accord- 
ingly. 


Model No. 3 Rokar Box 


Model No. 1 Rokar complete with legs 


Box and x braces 


Model No. 6 
Rokar Box 





Model No. 4 


Rokar Box 





Model No. 5 
Rokar Box 


Model No. 8 Rokar Box 
complete with 5 legs 


Model No. 7 Rokar Box 


ALL ADJUSTO HARDWARE FULLY GUARANTEED complete with 5 tubular Braces 
MANUFACTURING 
M N on: ape eaneee 


MIDDLETOWN, KENTUCKY 
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WALKER ¢c> ZANGER 
your PRIME SOURCE for 


¢ Marble Table Tops 
¢ Marble Panels 








¢ Marble Backplates 
¢ Marble Lamp Bases 
¢ Slate 

¢ Marble Parquet 

* Travertine Parquet 
¢ Onyx 

¢ Terazzo 

¢ Granite 

* Opaque Glass 

* Ceramic Mosaics 
¢ Decorated Ceramic Tiles 

¢ W & Z Blue Diamond Marble Polish 





Over 400 types of marble from all over the world. 
For prices within your production budget, contact: 
WALKER & ZANGER, INC. 
100 Hudson Street, New York 13, N. Y. WA 5-9945 
California — 3360 Glendale Blvd., los Angeles 39, California. 
Canada — 6232 Borden Avenue, Montreal, Quebec, Canada 
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Write for FREE Sample Book 


of our CAMBRICS 


the only guaranteed sulphur fast 
black cambric on the market. 


f AGAINST 


° gmdgind 
e pleeding 
w cracking 


Sold only through 
better converters everywhere 
Product of THE HARODITE FINISHING CO., INC. 






North Dighton, Mass. * VAndyke 4-696] 
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Contour Cutting Machine 
Produces Complex Shapes 


A contour cutting machine, said to produce foam pads 
and cushions with complex shapes without molding, has 
been developed by the Falls Engineering and Machine 
Co. According to the manufacturer, a template of the 
desired shape is made and the contour cutter follows the 
design. In many cases the cutter is said to eliminate the 
need for die cutting or band sawing of a product to shape 
before contouring. Both shaping and contouring are done 
in one operation. Because the machine will contour 
urethane pads to the required shape and size, the manu- 
facturer claims it eliminates the necessity of molding 
urethane to a required shape. 


For More Information Circle Reader Service Number 525 





Electric Heavy-Duty Sander 
Features Dual Motion 


A model 692 orbit-line sander, which does either 
orbital or straight line sanding at the flick of a switch, 
has been developed by the Skil Corporation. Orbital 
motion may be selected for fast stock removal when an 
item is to be painted or enameled, and straight line 
motion may be used for finest finish sanding without 
swirl marks wherever sanded surface will be stained, 
varnished or clear lacquered, states the manufacturer. 
The sanding surface is 4% x 9 in. Spring action levers 
hold six or more sandpaper sheets for easy paper change 


|- and flush side design permits sanding up to vertical 


surfaces and in corners. The motor is a heavy-duty, in- 
dustrial type and a non-slip rubber belt delivers powerful 
stroke for both sanding actions. 


For More Information Circle Reader Service Number 526 
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adhesive for 


permanently bonding 


fabric gimp to 
furniture. 


KWIK-BOND 516 


* quick drying * permanently flexible ¢ 
easy to apply * economical * immediate 
delivery 5-gallon pails or 55-gallon drums 


COLUMBIA CEMENT CoO., 
144 Ingraham Street, Brooklyn 37, N. Y. 





3 REASONS WHY Ya IS YOUR 


BEST SOURCE FOR ATTACHING PLATES 








patented 
No. 2,784,930 


“7” Series Rectangular 


CLINCH NUT PLATES 


Our finest quality. Exclusive, pat- 
ented clinch nut design for maximum 
strength and full, machine threaded 
gripping power. 5/16” nut. For 
frame construction. Order #7 flat 
or #7A for 10° offset. 


7 Drums of 2000 3 ea. 
} Bags of 500 4c ea. 
" 


Less 10% discount for orders 
of 25,000 pieces or more. 


, SUPPLY COMPANY 


‘‘We lead, others follow." 






introducing: 


KWIK-BOND 516 


the newest COLUMBIA 
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KWIK-BOND 516 — another fine adhesive 
developed by COLUMBIA, leading manu- 
facturer of all types of adhesives for the 
foam and upholstered furniture industries. 
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by COLUMBIA 
















INC. 








patented 
No. 2,784,930 


“'Triangular”’ series 


CLINCH NUT PLATES 


Same high quality and patented 
clinch nut design as our ‘‘7"’ series 
plates, but with additional bearing 
surface for rail or frame construction. 
5/16” nut. Order #10 for 10° off- 
set, #15 for 15° offset, or #20 flat, 


Drums of 2000 6¢ ea, 
Bags of 500 7c ea. 


Less 10% discount for orders 
of 25,000 pieces or more. 
Also available in heavier gauge. 








= Pat, 
Pending 


NEW ‘‘2500” series 
CLINCHED NUT PLATES 


Newly engineered nut attachment 
and exclusive embossing provide un- 
usual strength at an all-time LOW 
price. 5/16” nut. For rail or frame 
construction on all but the heaviest 
upholstered pieces. Order #2500 
flat, or #2512 for 12° offset, 


Drums of 3000 2¢ ea. 
Bags of 1000 2c ea. 


Less 5% discount for orders 
of 25,000 piéces or more. 








Pec HANGER 
GRAND RAPIDS 6 MICH 
PHONE Gl 6-1335 BOLTS 







2 by 5/16 inches. Com- Pray Ka 
pletely threaded top to 5M $12.95 
per thousand 


bottom for gripping 
power. 


1M $14.95 
per thousand. 
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AUTOMATIC ZIPPER 
a 





This specialized zipper machine guides zipper, folds 
fabric, and stitches both sides in one operation. 
Speeds up production and assures accurate, attrac- 
tively sewn zippers. Can be used for foam or spring 
filled cushions. 3 to 4 times faster than conventional 
machines. Economical too. 


Write for Circular 


H. P. COOPER & COMPANY, INC. 


Sewing Machine Specialists 
635-37 South State Street 


Chicago 5, Illinois ©WAbash 2-5355 
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PORTABLE SHOP 


FIN 
ISHING KIT eee 
Everything Handy for Service . ‘need to repa 





Calls, Store and Shop Work. ; ALL furniture 


finishes 





Contents: 

48 Burn-in Sticks 
50 Blendal Stains 
Electric Knife 
Abrasive Paper 
Sable Brush 

All Chemicals 





Write Dept. FDM 


MOHAWK FURNITURE FINISHING PRODUCTS 
88-05 10ist Ave. 3809 Burbank Blvd. 


175 W. Main St. 
Amsterdam, N. Y. Ozone Park, NYC, N.Y. Burbank, Cal. 
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Double Belt Sander 


Has Dual Action 

A “Speedbelt” Model TBS dual action machine, pro- 
viding top and bottom sanding of material in one pass, has 
been introduced by Timesaver Sanders. The unit is con- 
structed with identical overhead and bottom sanding rolls 
and polishing platens and utilizes wide abrasive belt sand- 
ing techniques to produce work ready for the finishing 
room. The “dual action” sanding heads sand and polish 
both sides of the work as it passes through the machine. 
The model TBS incorporates all the popular features of 
other sanders offered by the manufacturer and is available 
in 30, 40 and 50-inch widths. 

For More Information Circle Reader Service Number 527 


Automatic Screw 
Feeder-Driver 


A JS-60 automatic screw feeder-driver, adaptable to 
all standard pneumatic and most electric screw drivers, 
has been announced by Parker-Kalon. The unit, featur- 
ing a cover housing that protects the inner mechanism, 
is said to be eas:lv portable to any point of the produc- 
tion line and can be 
speedily connected 
to any suitable air 
line. It is adjustable 
for use with screws 
of any diameter 
from No. 2 through 
No. 14, and _ is 
quickly convertible 
to varied drivers. 
The JS-60 also feeds 
and drives pre- 
assembled _ fastener- 
washer combina- 
tions. The large 
motorized hopper 
holds and feeds up 
to a full day's sup- 
ply of screws and 
drives 40 to 50 screws per minute. It can be operated 
with either hand, can be pointed in any direction, and 
can be set for semi-automatic or full automatic operation. 
The driving unit is connected to the hopper-feeder by 
pressure and service tubes permit driver operation up to 
20 feet from feeder mechanism. 
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A heavy duty adjust- 
able multi spindle drill 
head, designed to handle 
up to and including % 
in. drills in steel, is avail- 
able from Commander 
Mfg. Co. The Model 600 
can be quickly attached 
to any drill press and its 
adjustable spindles _ per- 
mit drilling or tapping a 
wide variety of hole pat- 
terns on a 6% in. diam- 
eter circle. The unit is 
available in 2, 3 or 4 
spindle models. 


Heavy Duty Multi-Drill 





For More Information Circle Reader Service Number 529 





Locking Cabinet Handles 


Two new designs in 
multi-use cabinet handles, 
a lever style and tee style, 
have been introduced by 
The American Hardware 
Corporation. The locking 
handles have 5 and 6 disc 
tumbler mechanisms, are 
pressure-cast and have a 
standard satin-chrome fin- 
ish. Standard spindles are 
cadmium-plated and are 
25/32 in. long from back 
of escutcheon. They are 
offered in left or right 
hand handle operation. 


For More Information Circle Reader Service Number 530 





New Ring Barb Nails 


Ring barb nails, claimed 
to cut costs, improve 
quality of workmanship 
and do jobs faster, are 
available from The Hill- 
wood Mfg. Co. Their 
shanks have ring grooves, 
similar to buttress threads, 
said to give many times 
‘he holding power of nails 

ith smooth shanks. The 
itils come in a variety of 
lengths and in a _ wide 
choice of finishes includ- 
ing enameled, bright, ce- 
ment coated and electro- 
galvanized. 





For More Information Circle Reader Service Number 531 
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the DENNEY tac co. 
4 


W. BARNARD, WEST CHESTER, PA. 
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NEW -:= SWIV-L-GLIDE 


signed plastic base. 
¢ Special high luster finish. 
ue at low cost. 

¢ State quantity and size. 


on request. 


Abnoubead Aasocinles 


383 E. MAIN ST., MERIDEN, CONN. 


NO. 1318 








other designs available 


AMERICAN RATTAN & REED Mrs. Co. 








Division of Janson Industries, Inc. 


45 North Station Plaza, Great Neck, N.Y. 
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"imported 
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wimt ” lieeaamiaateliage 
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a complete line of 


, Naa ae 


ptm MODERN and TRADITIONAL WEAVES 
reavest Rainbow Trading Company, Juc. 


268 WATER STREET, NEW YORK 38 - COrtlandt 7-2939 
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‘S —& SELBY 157 
Selby” HEAVY DUTY 


HI-FI LID SUPPORTS 


QUIET »¢ SELF-LLOCKING 


for Stereos, Bars, Phonos 





Patented friction discs 
AUTOMATICALLY HOLD LID OPEN 
IN ANY POSITION, 


release at a touch. 


heap] 





Write today for complete SELBY 
Catalog FD-960 


SELBY FURNITURE HARDWARE CO. 
11 West 17th St., New York 11 ¢ CHelsea 2-3432 
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Brass 
errules 


HIGH STYLED & PRODUCTION 
SWIVELS — FLARED - ETC. 


STEVEN PRODUCTS CO. 


Division of Glomar Industries 


184 Casper Street, Valley Stream L.I., N.Y. 





7 
we 





Manufacturers of Furniture Ferrules pasadena 
FOR DATA CIRCLE FDM NO. 1353 


YOUR LABEL oan be yout STAR SALESMAN!) 
oat 












Everything from silk labels and 
streamers to law labels. Top quality, 
lowest prices, fastest delivery. 


LABEL CORPORATION 
1261-1295 Blue Hill Ave., Boston 26, Mass. 


@ NEW YORK: 1472 Broadway, Room 523, New York, N. Y. 

@ CH!CAGO: American Furniture Mart, Chicago 11, III. 

@ MID-WEST: Art Sanke, v.p., 666 Lake Shore Dr., Chicago, III. 

@ WESTERN: Dick Dietrich Assoc., L. A., San Fran. and N. W. 

© MICH.-IND.: J. Foley, 1712 Rosewood Ave., S. E., Grand Rapids, Mich. 
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Custom Designed 
Plastic Extrusions 


Custom designed plastic extrusions, available in anv 
degree of hardness, flexibility, shape and color, are being 
produced by Sackner Products, Inc. The firm also special- 
izes in combining plastic with other materials such as wire, 
strap steel, jute, fibre cord, etc., to achieve functional 
and decorative effects. The extruded plastics can be 
used as decoration on indoor and outdoor pieces, metal 
furniture, dinette sets and upholstered pieces. It is also 
used for functional parts such as welt or seaming cord. 
According to the manufacturer, each extrusion is “per- 
formance engineered” for its specific job, with an eve 
to reducing production costs while increasing product 
saleabilitv. 

For More Information Circle Reader Service Number 532 





Foam-Rubber Cutter 
In Three Models 


A new line of heavy-duty foam-rubber cutters for 
precision cuts up to 12 inches, has been developed by 
Stanley Electric Tools, div. of The Stanley Works. The 
three tools come in blade lengths of 6, 9 and 12 inches. 

Each unit is designed so that the blade can be lifted 
out or replaced in seconds by loosening two thumb nuts 
and slipping off the face plate. The smooth, high polished 
contoured base plate allows the blades to slice smoothly 
through the material, for maximum accuracy and faster 
production on right-angle cuts. Bevel cuts are said to 
be made with precision and speed when the special 
small-curved base plate, available as an accessory, is 
used. The unit has strong, lightweight aluminum housing 


and balanced weight. 


For More Information Circle Reader Service Number 533 
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Marble Surface Sealer 

A sealer to prevent marble surface from staining and 
discoloring has been developed by the Watco-Dennis Corp. 
According to the manufacturer “Marble-Seal” is a pene- 
trating oil and resin polvmerizer that seals the porous sur- 
faces of marble and other stone products from within, and 
will not wipe or wear away. The sealer resists ink, food 
coloring and common household stains. 


For More Information Circle Reader Service Number 534 
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New Meaaneite Catch 


A plastic-housing cabinet catch, with double-face open- 
ing and elongated screw-hole slots, has been developed 
by Penn-Akron Corporation. The catch is ideal for use in 
almost any position and on any type cabinet door, accord- 
ing to the manufacturer. It is self-adjusting and self- 
aligning for powerful, positive magnetic holding action. 
Installation is said to be rapid and simple. 


ew aprndraestadSaen Lainw 
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2einforcing Tape Kit 
\n introductory kit containing a 100-yd. roll of 1-in. 
stape, a quart of activator and product identification 


tugs, is offered by B.B. Chemical Co. to manufacturers 
sing vinyl upholstery materials who are not familiar with 
Bostape and its reinforcing method for supported and 
insupported vinyl. According to the manufacturer, the 
tape provides an effective, permanent, non-staining bond 
to vinyl] materials. 
For More Information Circle Reader Service Number 536 
TO PAGE 48 
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FASTER METHODS 
of modern Prevent 


oy YOUR COSTS... 


in money in time with 


@ OHIO CHAIR, CASE and LADDER RODS 
@ STUDS, 1” to 60”, any thread 
@ THRU BOLTS, 4” to 60", Reg., Sp. 


Ohio rolled threads give greater strength. 





ee grrerssenitttttt 
You can rely on Ohio Rod Products for 


DEPENDABLE QUALITY, Accuracy, 
Stronger Tension and Class 2A fit. 





PROMPT SERVICE:—Send blueprints for 
quotes. Our Engineering helps you. 


FASTER METHODS:—Our equipment in- 
sures faster production, quicker 
deliveries. 


Literature on request 


lLort0 ROD /r- 


PRODUCTS CO., INC. 


20252 ist AVENUE «+ BEREA, OHIO 
FOR DATA CIRCLE rom NO. 1343 
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LOWER YOUR COSTS ssa BASE PRODUCTION 


























Looks like metal—only a fraction of the cost of metal 
mouldings! 

Actually pays for itself in production savings alone! 

Highly flexible—easy to form—easy to apply! 

Eliminates expensive metal formings and complicated 
assemblies! 

 Form-fits to any edge, rout line or surface! 

wv — in specific lengths or continuous 
coils! 

Never tarnishes, never fades, never needs polishing! 

Permanent metallic finish, sealed in for a lifetime! 

Durable, lightweight, corrosion-resistant! 

 SILVATRIM® stands up best where other mouldings fail! 


There are many stock cross-sections on hand for immediate delivery 
or special designs can be created to meet your specific needs! 


Write for samples and instructions on how easily 
SILVATRIM® can be applied. 


GLASS LABORATORIES, INC., 863—65th Street, Brooklyn 20, W. Y. Dept. M-9 
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‘=——===-: @ Has the attractive variegated appearance 

eatin: of natural cane. 

‘S====: e Is much lower in cost, permitting its 

Ss 2=: use in many applications where natural 

sss: cane has proved too expensive in the past. 

pdt sages te od} ssmpoenaat: 

! ae i oom cape ame 

pits scons @ I easy to apply and finish — can be soascancss: 
#8 stained to harmonize with various woods. =:=:=:=: 


@ Does not become brittle with age. No 2:S:a:= 
undesirable loose “hairs” or splinters. : 





Samples and full particulars on request. 





ea E. W. TWITCHELL, INC. 


TTL) PHILADELPHIA 33, PA. 
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NEW ... plastic housing 


J and double-face opening 





for versatile application 


(PAT. APP. FOR) 





MAGNETIC CATCH 


A powerful magnetic catch designed to work 
efficiently on any cabinet door. Elongated 


holes for easy installation . self-aligning = 
and self-adjusting. Priced for volume use. — | 


Write, Wire or Phone for Free 
Sample and Quotation 


PENN-AKRON CORPORATION 
(Hardware Division) WOODSIDE 77, N.Y. 


CABINET 


cy 
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Heavy-Duty Lid Support 

A heavy-duty, low-cost lid support, claimed to provide 
positive, automatic holding of stereo, hi-fi, bar, and other 
cabinet lids in any position, is available from Selby Furni- 
ture Hardware Co. Patented friction discs at the pivot 
are claimed to assure quiet, non-slamming action, with 
easy release at any point from partial to full opening. 
The lid is made of heavy gauge steel, designed to sim- 
plify assembly and reduce costs by easy installation. 

For More Information Circle Reader Service Number 537 





Woodgrained Trim Mouldings 
Woodgrained finished plastic trim mouldings in over 
150 different stock cross sections have been announced 
by Glass Laboratories, Inc. The mica finished mouldings 
are manufactured by laminating a patterned material 
between the thickness of a tough, durable, specially 
formulated plastic. The mouldings can be applied to any 
edge, rout line or surface by simple production methods. 
For More Information Circle Reader Service Number 538 





Continuous Plastic Hinge 


Piano-type continuous Cycolac-plastic hinges, with 
self-lubricating, graphite filled nylon pin, is offered by 
Industrial Specialties. The hinge is claimed by the man- 
ufacturer not to corrode, never needs painting, is ex- 
tremely lightweight (8 feet weighs 4 ounces), is strong 
and durable, and never needs lubricating. It comes with 
or without holes for custom fabrication, in grey or white 

For More Information Circle Reader Service Number 539 
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Compact Air Screwdriver 
A new line of compact air screwdrivers, manufactured 
bv Desoutter Brothers Ltd. of England, are being offered 


le in the U.S. by Newage Industries. The “Super Atom” 
oT screwdriver utilizes a patented air motor and system of 
i- porting and valve design, claimed to create better per- 
ot formance and reduce maintenance. Exhaust is diverted 
h into the desired direction by means of an adjustable 
= silencing sleeve. 

n- For More Information Circle Reader Service Number 547 
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End-Mill Sharpening Fixture 
A new end-mill sharpening fixture, featuring a preci- 
sion spindle supported by an air bearing, has been de- 


NEW PASLODE “CLIPPER" 





Photo courtesy of Kroehler Mfg. Co, 


PORTABLE—CLIPPER weighs only 534 pounds, is 
well-balanced, easy to handle 

AIR POWER—a squeeze of the trigger and air 
power does the hard work, fast 

MAGAZINE FEED—loading takes only a few sec- 
onds, no wasted clips, no wasted time. Magazine holds 
50 to 75 clips, depending on size 

SPECIAL CLIPS-—steel clips developed by Paslode 
come in two sizes: S-1 for wires 7-11 ga., B-1 for wires 
11-13 ga. Other sizes are under development 


= veloped by the Weldon Tool Company. The air bearing is 

aL gabe eaten ee New power tool takes over a 
aS sharpeni ation. The fixture unts directly , o 5 . 

: Ot oF ace ale toh guid. rr daa Aaa slow, hand-bruising job and 
i sp Rg pg ela and mills from 3/16 does it better, faster, easier 
Is. For More Information Circle Reader Service Number 548 
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semi-bright Nickel Process 
A high-leveling, semi-bright nickel process, Permalume, 
ich can be continuously purified by carbon treatment 
‘thout loss of addition agents, has been announced by 





e This is the first and only tool of its kind. The 
Paslode CLIPPER substitutes air power for mus- 
cle power, wraps a clip tightly around two or more 
wires in a fraction of a second, at the touch of a 
trigger...saves time and effort and reduces costs. 

The CLIPPER and the clips it uses were de- 
signed and developed by Paslode for the furniture 
and bedding industries. It has been proved in pro- 
duction line use. Operation of the tool is simplicity 
itself. Reloading takes only a few seconds. 
Write for data sheet. 


PASLODE COMPANY 


Division of Signode Steel Strapping Company 
5860 Northwest Highway, Dept. FD, Chicago 31, Ill. 





by ‘fanson-Van Winkle-Munning Co. The process is said to 

nal ve sulfur-free, has great corrosion resistance, a high order 

X= t ductility, leveling and scratch hiding properties. The 

ng above photo of a license plate frame, before and after it 

th Was twisted, illustrates Permalume’s ductility and adhesion Manufacturers of staples and hand-operated 
te. | : and air power stapling tools. 


For More Information Circle Reader Service Number 549 
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add the beauty of 


Genuine Hardwood Legs 






manufactured to 
any specifications 


A finishing touch of quality 
for the finest furniture! 
Legs especially created to 
accentuate the styling of 
your smartest lines... 
exactingly manufactured to 
your specifications. Write 
for samples in the finest 
hardwood to meet your 
quality requirements. 


Specifications 
for estimate, 
without obligation 


eV OD RAMEE Fe... I1XL MAKES IT.’ 
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Custom Built... 


To specifications 
Specializing in these styles: 
e Self-Edge 
e Hardwood Edge 
e Drop-Leaf Edge 
e Occasional Tops 
e Plastic or Aluminum Edge 
We specialize in manufacturing laminated table tops for institu- 
tional and household furniture regardless of shape, size or style. 
Our tops are made to specifications using brand-name laminates 


and offering a choice of over 1,000 patterns. These warp-proof 
tops come to you completely pre-finished and perfectly balanced. 


Our low operational costs in making a quality product at com- 
petitive prices makes possible greater savings for you. 


Call or write for quotations @ Phone ME 4-780! 






_ MANUFACTURING Inc. 
P. O. Box 8 
-Meyersdale, Pa. 
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MANUFACTURING CO. 
BERNIE, MISSOURI | WRAP-AROUND painting by Electrostatic handguns provide 





A technical secti 
for managers, 
department head 
and technicians 
responsible for 
production, plan- 
ning, cost analysis 
and research in 
the furniture, 
upholstery, and 
bedding industries. 








more economical, quicker work in Afco’s finishing department. 
Electrostatic Sprayer 
Boosts Afco Production 


Switching from a summer outdoor aluminum furniture 
line to year-round home and office suite production, Afco 
Aluminum Manufacturing Co., Inc., Miami, Fla., fore- 
saw trouble in accelerated production unless it modern- 
ized its finishing department. 

Aimed at leveling off its seasonal sales pattern with 
summer furniture, the company introduced its Bal Har- 
bour line, which won the 1960 Apollo Award for pre- 
eminence in design. 

On the production line the firm replaced its two air 
spray handguns with two Ransburg Electrostatic hand- 
guns, and found the units equal to the new high speed 
production demands. 

Volume through the department rocketed to more than 
700% over the air spray method, according to Don J. 
Murray, Afco secretary-treasurer. He also reported that 
the new guns gave a paint saving of nearly 75% com- 
pared to the old method. Afco was painting 100 items 
a day working two eight-hour shifts; and now completes 
700 or more. 

The Bal Harbour and American groups are painted 
assembled because of their welded construction, while 
outdoor American pieces are painted before assembly. 

Much experimentation was done to develop the correct 
type of work holders in the finishing operation, since 125 
different size parts are painted. Some of the smaller 
pieces are grouped, as many as 28 on a single work 
holder, while other units,—such as a sofa which is 75 
inches in length—are painted singly. Work holders are 

TO PAGE 65 
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Your Key to 
Improved 


Profits 


The first of a two-part series 


By NANCY LADD 


Wasted resources of men, equipment 
and materials are robbing the furniture 
manufacturing industry of hundreds of 
thousands of dollars in deserved profits 
each year. Here are effective ways to 


plug these leaking profits. 


Slim Profits? If you're caught in 
a rat race, forced to bring out new 
styles and match competition with 
“new” introductions at every market, 
you can bet those profits are slim. 

In order to maintain your profit 
margin, you've got to increase pro- 
ductivity. Yet either sales are lagging 
or there is a sudden flurry of them, 
and plant and labor are hard pressed 
to keep up with delivery dates. 

What do you do? One of several 
things: (1) Admit defeat, bow to 
your competition and close shop. (2) 
Admit you have problems but try to 
solve them yourself, or (3) Admit 
that the problems are bigger and more 
complex than you or your executives 


are accustomed to solving and that 
you may need a “specialist” of some 
sort to untangle them. 

If, as a sane and wiser man, you 
decide a specialist is needed, what 
do you do next? First of all, you don’t 
get panicky and cry “Help” to the 
first “expert” who walks in the door. 
Secondly, whether you may realize 
it or not, all of these problems of cost 
reduction, slow production and so on 
revolve around a science that began 
with the 20th century, namely, indus- 
trial engineering. 

What you need is an_ industrial 
engineer. There are two types, the 
industrial engineer you can hire on 


*i.e.-Industrial Engineering. 
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a full time, or permanent basis, or 
(2) the management consultant type, 
whom you hire for a period of time. 

No matter which type you decide 
on, this article is designed to show 
you that no furniture manufacturer 
today can afford not to have one or 
the other. Your immediate objections 
are: I don’t want one of those “effi- 
ciency experts” cluttering up my 
place. I understand they cost far 
too much for a small firm like mine. 
I hear they only cause more trouble 
with the unions. I and my father 
before me have been in this furniture 
business for some 60 odd years, why 
should I have to turn to a college edu- 
cated engineer now?” TO PAGE 52 
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Let's start by stating a few facts 
about the furniture industry itself. 

With the exception of a few recent 
mergers, the industry is character- 
ized by many small to medium-sized 
firms, each and every one with its 
own individualism. Your production 
and profits are subject to cyclical 
fluctuations. Because of the many 
hand operations used in making fur- 
niture, and in turn, the industry's 
slowness to mechanize, by tradition 
vou are characterized by a relatively 
high proportion of direct labor costs 
to sales. You are constantly pres- 
sured by vour salesmen, your retailers 
and by the furniture markets to pro- 
duce many styles, many patterns. 

On the other hand the demand for 
furniture is irregular, the stvle cycle 
is slow and price competition gets 
fiercer all the time. As a result, you 
face the continual problem of adjust- 
ing production operations to long and 
short run changes in sales volume. 

A gloomy picture, isn’t it? And 
this is only a part of it. Your own 
specific problems would _ probably 
cover pages. Then, there is the 
future. Technological progress con- 
tinues to proceed at a rapidly accel- 
erating rate; foreign companies with 
far lower labor costs will intensify 
their efforts to capture larger shares 
of your markets; and in the larger 
picture, a rising standard of living 
will put a tremendous strain on your 
productive capacity because our 
population is expanding faster -than 
the total work force. 

This has become an age of special- 
ization and furniture management, as 
all industrial management, is more 
and more an engineering function 
requiring a technically trained and 
oriented mind to comprehend the 
various aspects of industrial operation. 

In order for the furniture manu- 
facturer to increase his profit margin, 
he must depend on cost reduction. 
It’s that simple. And the means lead- 
ing to a reduction of costs are an 
industrial engineering function. It is 
not enough to stick a stop watch in 
the hands of vour plant foreman; it’s 
not enough to follow the off the 
shoulder advice of your friendly com- 
petitor. Only an industrial engineer, 
properly trained or a consultant man- 
agement firm, preferably in the fur- 
niture field, is qualified to help you. 

How did industrial engineering get 


its start? It is a science which wa 
born of necessity during the indus- 
trial revolution. Around the turn 
of the century, Frederick Taylor, 
called the “father of scientific man- 
agement,” made some _ industrial 
studies and found that periodic rests 
for employees produced more output 
or that the size of a shovel could 
influence the work load. 

Then there was the Frank G. 
“Cheaper by the Dozen” Gilbreth, 
who pioneered method analysis with 
brick layers, figured shortcuts or 
“economy of effort.” He also de- 
veloped the use of the micromotion 
study, i.e., he was able to isolate and 
analyze very minute subdivisions of 
activity through the use of film and 
a clock called a microchronometer. 
Both Gilbreth and Henry L. Gantt 
added the human element to indus- 
trial studies; namely, emplovee morale 
was considered as an important fac- 
tor. Gantt also contributed the pro- 
motion of graphic techniques for 
analyzing and presenting the data to 
management. 

As industrial conditions continued 
to change rapidly, it didn’t take long 
for industry to realize that men were 
not managers merely by the right of 
ownership, but rather by virture of 
their ability to perform, and a_per- 
formance which required exacting 
skills and techniques. That manage- 
ment in this country has set about to 
meet the challenge of changing con- 
ditions—changes which have rapidly 
accelerated since World War II in 
particular—is evidenced by such sta- 
tistics as these. 

Since 1945 the number of men 
entering industry from graduate 
schools of business administration has 
increased almost 600%; the number 
of management men taking time out 
for advanced executive courses has 
risen some 800% during the same 
period; and the number of companies 
conducting formalized management 
development programs of their own 
has gone up 700%. And it is no co- 
incidence that during the same period 
the number of management consult- 
ing firms established has likewise in- 
creased substantially. 

Management consulting began with 
the work of the above mentioned 
pioneers around the turn of the cen- 
tury, the services of these few were 
soon much in demand and they were 
paid well. Inevitably, others were 
attracted to the new field of scien- 
tific management. Some of these 
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were inept, even unethical and_be- 
came the so-called self-stvled “effi- 
ciency experts” of the World War I 
era. Much ill will was created by 
these “profiteers” and scientific man- 
agement as a profession suflered a 
setback. But today there are many 
qualified consultants and many safe- 
guards to help you choose the right 
consultant. 

Another reason for the ill will still 
felt toward scientific management can 
be attributed to a lack of understand- 
ing on the part of employees involved. 
It is natural to resent criticism or 
even a suggestion that there is a bet- 
ter method. It is natural not to want 
to change the status quo. Then, of 
course, many labor groups have been 
historically opposed saying that the 
laborer suffers; only 
benefits. Such arguments are only 
justified by mismanagement or in- 
competents in the field. For, high 
wages and profits and low unit cost 
are not incompatible but can be the 
natural results of increased efficiency, 
beneficial to all concerned. 

O.K., you say. I’ve got problems. 
I want qualified help and I’m ready 
to set aside my preconceived notions 
about efficiency experts and the like. 


management 


What do I do next, to make my com- 
pany scientifically and_ efficiently 
managed? 

Hire an Industrial Engineer 

The answer: you can do one of 
two things, or combinations of both: 
hire an industrial engineer plus possi- 
bly a staff of engineers under him; 
or, avail yourself of the services of 
a management consultant. An indus- 
trial engineer is one who is qualified 
by education and training to perform 
these main functions: time and mo- 
tion study, plant layout, methods im- 
provement and cost analysis. (He 
can perform many other functions 
but the latter are the main areas in 
which the industrial engineer will 
work in the furniture industry.) To 
be of service to you he must be a 
graduate industrial engineer from an 
accredited school. Just as you would 
not go to an unqualified individual 
to doctor your person, so you should 
not hire an untrained engineer to 
“doctor” your company. 

Wayne Walter, a Chicago manage- 
ment consultant, with an industrial 
engineering background and_ broad 
experience in the furniture field, be- 
lieves that “not nearly enough furni- 
ture manufacturers avail themselves 


of the services of the industrial en- 
gineer.” Those companies who do, he 
points out, are generally the medium- 
sized or larger firm and will have a 
chief industrial engineer plus four or 
five staff engineers under him. 

To demonstrate why a furniture 
manufacturer should hire an i.e., 
Walter points to two policies which 
he feels are responsible for much of 
the low-profit margin under which 
companies are operating: (1) the 
furniture industry’s backward policy 
in regard to method of standards, 
and (2) the changing of models and 
styles as the result of “pressure” to 
show “new” items at the two to four 
markets held each year. 

“Many furniture manufacturers still 
continue to set their labor standards 
on a haphazard basis,” says Walter. 
“The incentive systems normally found 
in the furniture industry are based 
on two methods of payment: (1) the 
piece work method, wherein each 
operation carries a monetary allow- 
ance, and (2) the standard time 
method. Under this plan, the individ- 
ual operations must be performed 
within a time established for an aver- 
age worker doing the job at a normal 
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Today more cost-conscious management 
men are taking a new hard look at 
quality fasteners as a partial solution 
to production problems. These men 
know that faulty fasteners often take 
a big toll in profits because of rejects, 
downtime, waste or spoilage. Like- 
wise, they know that quality fasteners 
help insure more profitable operations 
through elimination of needless pro- 
duction hazards. 


It’s good sense to standardize 100% 
on Southern fasteners for production 
and for profit. Southern specializes in 
standard fasteners for industry. All 
are USA-made in our own plant. 


For super savings all along the line— 
your production line! — standardize 
100% on Southern fasteners. Ask your 
nearest Southern distributor for your 
free copy of our new chart BP-2 de- 
scribing Southern’s new industry-ap- 
proved bulk package and palletizing 
system, or write Southern Screw Com- 
pany, P. O. Box 1360, Statesville, N.C. 
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pace. The chief difference between 
the methods is in the manner of pay- 
ment for production. Using the piece 
work system, the operator is credited 
with the actual money he has earned 
for each piece produced. 

“One advantage of the piece work 
method,” points out Walter, “is the 
ease of computing payment for a 
man_ performing particular opera- 
tion. Simply multiply the number of 
pieces produced by the amount of 
money allowed for the job. 

“When a standard time has been 
established for an operation, the num- 
ber of pieces produced is multiplied 
by the time allowed and a total num- 
ber of hours of production results. 
If this figure is in excess of the actual 
hours worked, the earned hours are 
paid at the man’s hourly rate. The 
advantages of using a standard hour 
method are that it is easier to use in 
a standard cost system and changes 
in wage rates do not affect the time 
allowances. 

“Unfortunately, many of the piece 
work rates are estimates made by 
supervising personnel and, quite often, 
are subject to negotiation with the 
individuals involved. The same can 
be said for standard time allowances 
based on ‘historical data’ the com- 
pany may have gathered in the course 
of operations.” 

“These manufacturers don’t stop 
to consider that an actual measure- 
ment and analysis of the work 
methods might prove to be quite dif- 
ferent, and, in turn, allow for im- 
provement.” In short, to make rates 
comparable from one piece of work 
to the next, there is the necessity for 
a standard method of rates, he adds. 
And only the industrial engineer is 
qualified to set up such a system (or 
such data can be supplied by a man- 
agement consultant firm as this article 
will point out later). 

Necessity is the mother of inven- 
tion and in the case of the furniture 
manufacturer, the reason why many 
are being “forced” to hire i.e.’s. With- 
in the last five years, explains Walter, 
many companies have had to re- 
examine their labor rate systems as 
the result of the introduction of new 
equipment. Take the staple machine, 
for example, which is a real boon to 
the upholstery manufacturer. But 
with the introduction of these ma- 
chines, material costs and capital 


investments rise, and unless the manu- 
facturer can make corresponding sav- 
ings in labor, he cannot take advan- 
tage of the staple machine. The rates 
have to be adjusted. Some manu- 
facturers have tried to solve the prob- 
lem themselves, unsuccessfully. There 
are two ways the dilemna can be 
solved, suggests Walter: 

(1) If the company has had pre- 
vious standards of time studies ac- 
curately made when tacks were used 
then it can measure the same work 
being done with staples. This method 
will not work without previous, ac- 
curate data. 

(2) The company can bring in an 
i.e. to make a comparative time study 
of both old and new methods. Many 
manufacturers are doing just this. 

A second rather general furniture 
policy that stresses the need for an 
i.e. is the requirement that a furni- 
ture manufacturer be a “quick change 
artist,” continues Walter. So quick 
must the manufacturer be, in order 
to have new models for the innumer- 
able markets, that there is no time 
to make changes in the machinery, 
no time to investigate better methods 
of mechanization or automation. And 
since the volume on one particular 
piece is always fairly small, the com- 
pany never has enough units to 
amortize the investment on expensive 
single-purpose equipment. 

What is the solution to this rat race, 
asks Walter?—to strive for greater use 
of standardized parts within the com- 
pany. If frames and parts could be 
properly designed and group produc- 
tion runs could be scheduled, the 
company could then build up a 
worthwhile volume on the standard- 
ized parts, yet still introduce new 
“stvles” for markets. How?—because 
the changes would be in details, fin- 
ish, hardware and not in the basic 


parts. (A plan universally followed 
by the automotive industry,  in- 
cidentally. Next year’s Ford will have 


the same basic strip-down parts.) 
What are the problems with such 
a standardization plan? It would take 
a lot of cooperation with the sales 
department, for one thing. Salesmen 
put on pressure for something that 
amounts to a paradox: they want the 
longest line possible and at the low- 
est price on the market, a request 
which is incompatible with efficient 
production techniques. Ideally and 
economically, a furniture manufac- 
turer should have the best possible 
runs yet offer items which are appeal- 
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ing to its dealers. Instead, too often 
a manufacturer will have 70 different 
stvles and each in 30 different fabrics! 
Thus, of necessity, production runs 
are to order, not to stock. 

And here’s where the i. e. can an- 
swer the call for help—says Walter. 
It becomes his function to point out 
with sales figures how much it will 
cost to introduce new market items. 
Acting as a liaison, he can point out 
to all concerned the excessive costs 
that would result from a multitude 
of styles. 

Why don’t more furniture manu- 
facturers hire an i. e.? Walter be- 
lieves its because most feel they can’t 
afford to hire a qualified i.e. since 
they are already operating on a low 
profit margin. Instead, as a_ sub- 
stitute, a manufacturer will attempt 
to train one on the job. He will hand 
the foreman a stop watch and say, 
“here, take a time study.” 

But the cost of hiring an i. e. is 
not as important as the ratio of cost 
to return. “Granted,” says Walter, 
“an i.e. is more overhead but it’s 
overhead that will more than pay 
for itself.” It doesn’t take a lot of 
initial investment to start a furniture 
business. And in the beginning it’s 


easy to undersell the competition. 
But as business, and overhead, grows, 
the competitive price advantage dis- 
appears. And, if its production tech- 
niques remain backward, the com- 
pany wont remain competitive, 
period. Consequently the i.e. who 
improves the production techniques 
will soon prove he’s more than 
“worth his salt” by keeping ahead 
of competition. 


How Much to Hire An I. E.? 


(The following figures were sup- 
plied by Walter who keeps informed 
on this question.) 

To date the furniture industry has 
done little to attract the i. e. with the 
result that it is not considered a 
lucrative field for him. “However,” 
reminds Walter, “with the proper 
spirit and attitude and if you are to 
follow the example of a few of the 
more progressive-minded (and _ suc- 
cessful) manufacturers, this is what 
you should be willing to pay to get 
your salt’s worth: 


(1) You can hire a graduate i.e. 
just out of college for $550 to $600 
a month. 


(2) The i.e., a “good man” with 


a few years’ experience, will expect 
$9,000 or $10,000 annually. (The 
rate setter or time study man with 
an acquired, not a college back- 
ground, can be had at lower rates, 
of course, but is not recommended 
for reasons already stated.) 

(3) A chief i.e., one who heads 
a staff of engineers, generally is paid 
from $12,000 to $18,000 a year, 
varving with geographical area and 
size of the manufacturer. 

Where do you find a “good man?” 
You can: write to placement bureaus 
of universities with engineering col- 
leges; place help wanted ads in en- 
gineering and other applicable trade 
publications and watch the position 
wanted ads; in the larger cities, try 
contacting employment agencies who 
specialize in i.e.’s; or contact such 
organizations as furniture manufac- 
turing trade associations who at times 
have knowledge of this type of spe- 
cialist—Nancy Ladd. 

Next month FDM describes where 
the management consultant fits into 
your management picture. It will 
answer the question: Should you hire 
a consultant rather than an industrial 
engineer, and tell you what is the 
difference between the two. 
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Two Woods—Abroad and Near-Extinct 


For the sake of variety, before tak- 
ing up another of our domestic furni- 
ture woods let’s delve into one of the 
popular foreign woods—Philippine 
Mahogany. 

A few months ago, I had the privi- 
lege of flying over a part of the 
forested areas of the Philippines. Be- 
cause of wasteful agrarian practices, 
some of the islands have become 
almost devoid of merchantable tim- 
ber. As the burned over forested 
areas are not particularly suitable for 
agricultural purposes and are seldom 
used for more than a few seasons, 
the destruction is inexcusable. 

If the Philippine forests are given 
half a chance, reproduction will be 
quick and growth rapid. An astound- 
ing amount of virgin timber often is 
found on an acre of land, especially 
as compared with hardwood areas of 
the United States. There are a great 
many sections where 20,000 feet per 
acre is not unusual, most of which 
is of the finest species and quality. 

Despite the destruction over a long 
period, there are hundreds of thou- 
sands of acres of pure virgin forests 
that have not been touched. The 
forested interiors of some of the 
islands have not even been explored. 

Several species of lumber can be 
produced from these forests. For in- 
stance, there is red lauan. Its scien- 
tific name is a jaw-breaker—“Shorea 
negrosensis”. This species and tan- 
gile, also well known in this coun- 
trv, make up almost 90% of the 
Philippine woods sold in commerce. 
Red lauan grows on most islands, but 
is especially abundant on Luzon. 

The wood varies in texture, some 
of it being fairly hard. The average 
density is 0.46, which is about aver- 
age for our domestic hardwoods. It 
is a beautiful wood having a dark 
reddish color. It is easily worked 
and, like most other woods of this 
average density, it has good strength 
properties and holds fastenings well. 

Unlike many foreign woods which 
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have been tried out in this country, 
there are no particular problems in 
using it wherever Honduran or 
African mahogany are successfully 
used. It can be dried as easily as 
either of these woods, perhaps easier, 
it finishes well and has other desir- 
able properties for furniture. 

Some years ago, there was a pop- 
ular belief that red lauan was not 
durable. Since then, millions of feet 
have been used in marine construc- 
tion. In fact, it has become a prefer- 
red species for the building of our 
finest yachts; for this purpose it must 
be durable. 

Red lauan can be obtained in ex- 
ceptionally long lengths that are 
practically clear of defects, a feature 
that is especially attractive to the 
boat building industry. 

Although it has used the species 
and is familiar with it, the American 
furniture industry has not accepted 
as much of it as its fine properties 
deserve. For furniture uses, extra 
long lengths are not especially 
needed. Shorter material at a lower 
cost probably could be obiained if 
there was a demand for it, as the 
Philippine lumber producers must 
cut short material, just as we do in 
this country in manufacturing our 
domestic species. Most of their short 
material seems to be going to Africa 
where it is manufactured into furni- 
ture products. 

Considerable quantities of red lauan 
are not sold as clear lumber because 
it contains minute pin holes. For 
wall paneling and many other uses 
less exacting than furniture, the tiny 
holes are not noticeable. They are 
less than a 64th inch in diameter, 
averaging about 1/100 inch. 

Like any other lumber, the wormy 
grades sell at a lower price than do 
the all-clear grades. There is plenty 
of room in the furniture industry for 
this economical type of lumber. For 
example, wormy red lauan can make 
excellent core stock, especially for 





furniture with exposed edges. 

The principal reason why red 
lauan has not become an outstand- 
ing furniture wood probably is due 
to old-time prejudices built up to 
discourage its use. Secondly, it has 
been so much in demand for other 
uses that there has been no particu- 
lar need to promote it for furniture. 

But, the time has come when the 
furniture industry could take a hand 
in the matter and do some exploiting 
all of its own. 


American Chestnut 


To return to our domestic species, 
let’s discuss a near-extinct, though 
still-available, species—the American 
chestnut (Castanea dentata). 

For all intents and purposes, this 
hardwood species died about 25 
years ago, the victim of a devastat- 
ing blight. Like most famous Ameri- 
cans, it left a contribution to our 
heritage that deserves mention. 

In motoring through the beautiful 
Appalachian mountains, an observant 
traveler will notice a scattering of 
gravish white tree skeletons that dot 
the mountain sides. Their starkness 
is more apparent during the summer 
when the surrounding living forest 
is draped out in full foliage. These 
skeletons are all that is left of the 
American chestnut population, a 
species that once was an important 
contributor to our necessities, com- 
forts and pleasures. 

Many adult Americans remember 
the chestnut tree’s prickly, spine- 
covered pods which, in early fall, 
burst open and _ spilled its dark 
brown nuts of incomparable flavor— 
raw or roasted! Our younger genera- 
tion more often confuses them with 
the much inferior chestnuts sold by 
the street vendor. 

Having spent my early life in the 
mountains of western Pennsylvania, 
I was familiar with the species from 
my earliest days. The true concept 
of the importance of the species was 
not apparent to me until my lumber- 
ing career started, during ‘the early 
20's, in the hardwood forests of 
western North Carolina. Here the 
chestnut tree abounded. 

Each day, log trains brought to 
the sawmill thousands of feet of the 
finest quality chestnut logs of very 
large diameter. Some, in fact, yielded 
boards too wide to be accommodated 
in the large planers and had to be 
ripped before they could be proc- 
essed. An occasional log was so big 


FURNITURE Design and Manufacturing ¢ September, 1960 











that it had to be split with dynamite 
before it could be put on the saw 
carriage! 

Chestnut wood resembles oak in 
appearance and, especially in recent 
vears, many people have confused it 
with oak. It has the same color and 
much the same grain configuration. 
However, it lacks the quartered 
figure so characteristic of the oak 
species, a feature that makes it easily 
distinguishable. 

Although wood from the old chest- 
nut trees was often clear of all de- 
fects, a considerable portion of it 
was spotted with small holes bored 
by pin worms. Quite often, the 
wormy chestnut was more prized 
than the clear material. When prop- 
erly used for paneling and fireplace 
mantels, the pin holes became an 
attractive feature—so much so that 
attempts were frequently made to re- 
produce them artifically. 

The resemblance of chestnut to 
oak ends with the similarity in ap- 
pearance. The properties of the two 
species are about as different as they 
could be. Although it is a hardwood 
species, chestnut is soft, brashy and 
sometimes difficult to machine, espe- 
cially when it is too dry. The secret 
in working it to a smooth pattern 
was never to dry it below 7% mois- 
ture content—not an easy task with 
the old progressive tvpe kilns. The 
wood dried so easily that, when 
mixed with other species in the same 
kiln charge, it was most apt to be- 
come over dried. 

Even with the most careful drving, 
the planer and moulder knives had 
to be specially ground and shaped 
for the purpose. A knife bevel that 
approached a scrape cut often did 
the trick and would produce a satis- 
factory surface when no other meth- 
od would suffice. 

Even though chestnut is some- 
times “mean and ornery” to work, 
it has many fine qualities that are 
not possessed in the same combina- 
tion by any other species. 

One ot its most pronounced char- 
acteristics is the exceptional resist- 
ance of its heartwood to decay. A 
telephone pole or fence post of chest- 
nut will outlast nearly any other 
wood. When plentiful, it was much 
used for items in contact with the 
soil or subject to unusual exposure. 
Now that the American chestnut 
tree has ceased to grow to commer- 
cial size, the evidence of its durabil- 
ity is even more pronounced. 


Strange as it may seem, chestnut 
is still being carted out of the woods 
and manufactured into highly desir- 
able lumber—and somewhat expen- 
sive. The dead trees that were left 
standing, after the blight had done 
its work, are sometimes sound and 
usable. Probably the best lumber is 
that from trees that have laid on the 
ground for 30 vears or more and are 
now moss covered. 

In these fallen trees, the narrow 
band of sapwood has long since dis- 
integrated, but the valuable, durable 
heartwood usually is found to be as 
sound and usable as it was the day 
it fell. The lumber obtained from 
it is of much more value than it 
would have been when the species 
was plentiful. 

In the past, chestnut lumber was 
a preferred material for core stock. 
The pin holes were said to enhance 
the gluing properties, but I doubt 
this as the wood is a naturally fine 
material for gluing. 

Chestnut’s main value as a core 
stock is the fact that it has the proper 
density, it does not exude damaging 
resins, it is resistant to dimensional 
change and it can be easily dried. As 
it contains few knots or other dam- 
aging defects, the yield of usable 
product is relatively high. And last, 
but not least, it was abundant and 
could be bought at low cost. 

The chestnut tree has always been 
associated with death; in a_ sense, 
the sudden demise of the species was 
in accordance with its tradition. 
Probably more Americans have been 
buried in chestnut caskets than those 
of all other species combined. Wormy 
chestnut wood was the most used 
for cloth-covered caskets, presumably 
because the minute worm holes pro- 
vided additional anchorage for the 
glued-on cloth coverings. Undoubt- 
edly, it was chosen for its natural 
durability in contact with the soil. 

Peculiarly, chestnut was much used 
for incubators, the reason prob- 
ably being its resistance to shrinking 
and swelling from changes in mois- 
ture content of the surrounding at- 
mosphere. 

An intriguing question about the 
species which I have asked many 
times and have yet to be answered 
fully: Is there a single living, com- 
mercial size American chestnut in 
existence? Frequently, the answer 
has been “yes”, but further inquiry 
indicated the informant has mistaken 
the species or reported hearsay, and 
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has no authentic information. 

It is true that suckers sometimes 
develop from the old roots and, oc- 
casionally live long enough to bear 
a nut or two. But at an early age, 
the blight attacks them so that the 
cycle is incompleted. It may be that, 
if these remnants continue to survive 
over a long enough period of time, 
they may develop sufficient _resist- 
ance to the deadly blight and other 
diseases to give back to us one of 
America’s most cherished, lovable 
trees—the chestnut. 


—___—_ 


COLORED WOODS 
FROM PAGE 33 





A frequent combination for paint is 
walnut veneers with pecan solids. 

In painted-out color, it is possible 
for a manufacturer to switch to less 
expensive woods if his volume is suffi- 
ciently high. If in a cherry collection 
run, for example, there are 25 colored 
suites out of a 400-suite cutting, the 
basic wood would probably be used. 
But, if the proportion of colored suites 
is high, say, 200 suites out of a 400- 
suite cutting, a change to gum in 
the colored production is justified. 

Even when a collection requires 
better cabinet woods, often the mis- 
matched or off-color lumber can be 
used for painted pieces. 

In general, paint finishes cost more 
to produce, and may retail for only 
ten per cent higher than wood fin- 
ishes. It is production difficulties that 
push the costs up. Paint finishes do 
not always follow the same sequences 
as conventional wood finishes, and 
often create bottlenecks at the finish- 
ing room. In conveyorized plants, 
it is often necessary to run the paint 
finish off the line before returning to 
normal production. 

In an effort to eliminate this prob- 
lem, finishers are doing research in 
new paints. The Lilly Co. is one 
developing paint finishes which are 
adaptable to the conveyor line and 
still produce excellent results. 

Stocking inventories offers other 
problems that can increase costs on 
certain pieces or whole suites when 
a variety of paint finishes are mar- 
keted. Experience has shown that for 
each paint finish presented, a manu- 
facturer needs a code number, and 
then must estimate the size of his 
market, and finally produce and ware- 
house accordingly. 


TO PAGE 58 
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PRACTICAL FACTS ON THE 
STRUCTURE, IDENTIFICATION 
BEHAVIOR, AND USES OF WOOD 


Here are two compre- 
hensive volumes of in- 
valuable help on the 
factors important in 
best selection and work- 
ing of wood for com- 
mercial applications. 
The books provide prac- 
tical information on a 
wide variety of topics— 
from the cambria of 
trees, through methods 
of identifying woods, to 
explanations of adhe- 
sives and descriptions 
of finishes. They give a 
thorough understanding of this field, 
with detailed facts and data on 
wood structure, defects, properties, 
behavior, uses etc. 


Textbook of 
WOOD TECHNOLOGY 


By H. P. BROWN, A. J. PANSHIN, Assist- 
ant Professor of Forestry, Michigan 
State College, and C. C. FORSAITH, 
Professor of Wood Technology, New 
York State College of Forestry. 


Vol. 1. Structure, Identification, De- 
fects, and Uses of the Commercial 
Woods of the United States 

626 pages, 322 illus., $9.50 


This volume provides practical in- 
formation on wood anatomy, distin- 
guishing features of various wood 
species, keys for identification of woods, 
and much more. The scope of precise 
data insures a _ sound, authoritative 
reference on the structure, identifica- 
tion, major defects, and uses of more 
than 75 domestic woods. In quick refer- 
ence form are practical aids that make 
the identification, inspection, selection, 
and utilization of woods more accurate. 

Here are three Master Keys for wood 
identification, one based on features 
visible with the naked eye and hand 
lens, the second based on minute fea- 
tures, and the third for identification 
of coniferous woods only. One section 
sng information on the strength in 

ending, shock resistance, working and 
gluing qualities, paint holding ability, 
durability, stiffness, tendency to split, 
seasoning qualities, etc. of each species. 


Vol. 11. The Physical, Mechanical, 

and Chemical Properties of Com- 

mercial Woods of the United States 
761 pages, 163 illus., 45 tables, $12.50 


The data on _ physical properties 
covers density of wood and how it varies 

. . What moisture does to wood in 
making it shrink or swell, in changing 
its weight and compressibility 
how water acts in wood ... what 
heat does to wood, and much more. 
The section on bonding and finishing 
describes types of adhesion, aspects of 
the glue line, seven different wood 
fasteners, and the many kinds of 
finishes. 

Provided are procedures for finding 
the mechanical properties of a given 
wood, and explanation of factors that 
affect the working stresses of wood, 
different causes of variation in its 
strength properties, and methods for 
determining stress in framed structures. 
Includes an essential outline of the 
chemical composition of wood, the 
chemical action of water, salts, ‘acids, 
alkalies and oxygen on wood, and the 
thermal composition of wcod. 


Send check with order to 
Book Dept., F.D.M., 608 S. Dearborn 
CHICAGO 5, ILLINOIS 
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One solution to inventory problems 
in case collections is using a revers- 
ible back panel on chinas and hutches, 
with an accent color on one side and 
a wood finish on the other. This 
procedure increases production costs 
slightly, but eliminates many ware- 
housing difficulties. 

The basic “reversible colored-wood” 
concept is handled effectively by 
Kroehler in its “Verve” collection 
launched last spring. Kroehler varies 
colors by using wood on one side of 
a panel in a walnut high desk, and 
a patterned material on the other. 
Tortoise and sea green are the motif 
colors, with green continued in 
ceramic drawer pulls. By tiny locks 
at rear of panel, the housewife can 
switch panels to suit her moods. 

The trend toward more casual 
effects in painted woods, with less 
use of expensive brush-marking, is 
another factor helping to reduce costs. 
An increased interest in grain pat- 
terns with thinner finishes, also cuts 
the amount of striping in colored 
pieces and aids in lowering costs. 

Striping usually means higher paint- 
ing costs. Although mostly hand work, 
many factories have developed shields 
to applv striping with sprav appli- 
cations. Finishers often ask designers 
to keep production difficulties in mind 
when designing a suite to be colored 
and striped. A suite cannot always 
be designed for easy striping, but 
finishers suggest that it should be 
planned with suitable areas for strip- 
ing so that a balanced, pleasing effect 
can be obtained. 

Brushed gold off-white is an effec- 
tive and attractive paint finish, but 
with one extremely serious drawback, 
reports an experienced finishing house. 

The gold bronze powders have a 
tendency to turn green under expo- 
sure to moisture. Despite the fact 
that these finishes are normally pro- 
tected with two coats of lacquer, there 
is always the possibility of the gold 
turning green. The change is more 
likelv—“critical” in the jargon of fin- 
ishers—to occur in humid sections of 
the country, such as Florida and parts 
of California. Ironically, this type of 
finish seems especially marketable in 
these areas. 

The brushed gold finish is achieved 
by using the conventional primer and 
off-white enamel, but instead of glaz- 
ing with the usual grey or grey-brown 


customary for most paint finishes, 
the brushed gold finish is treated 
with a glaze colored with gold bronze. 

The likelihood of the brushed-gold 
off-white finishes turning green de- 
pends on several factors, in addition 
to climate. They include: the final 
color of the piece, the type of gold 
bronze used, and the amount and 
tvpe of top-coat used. A finishing 
supplier warning manufacturers about 
inherent risks in brushed-gold, said: 

“In each case, we check the indi- 
vidual color and then acquaint the 
manufacturer involved with the pos- 
sible color change that could take 
place. It is up to the manufacturer 
to decide whether he wishes to assume 
the risk.” 

A special paint which appears to 
be declining in popularity is the plain 
chalk-white finish, with brass accents. 
Many producers used the new buty- 
rate coatings on them, since — 
lacquer minimizes the yellowing a 
white ages. Other advantages of oo 
rate over nitrocellulose coating are 
greater resistance to staining from 
rubber products such as lamp cords; 
and resistance to softening from plas- 
tic fabrics. Butyrate coatings can be 
applied to almost any paint finish as 
well as to regular wood finishes. 

Butyrate has disadvantages as well, 
pointed out one finisher. Despite its 
lower build, it has been more expen- 
sive, and sometimes difficult to repair. 
This is why it has not been used as 
extensively as nitrocellulose in wood 
finishing where non-yellowing benefits 
are unimportant, as in color work. 
However, the development of a 21 
per cent solids butyrate at a price 
comparable to nitrocellulose has over- 
come these difficulties. 

Will the trend towards white and 
accent colored furniture continue? 

High Point color consultant Jerry 
Jasperse summarizes the opinion of 

many industry people with, “Yes, in 
the next few years I expect to see a 
strong increase. In fact there will 
be a still greater showing of color 
before the vear is out.” 

One supplier who believes the 
trend is running counter-clockwise, so 
to speak, said, “Sometimes the public 
begins a trend, passes the demand to 
the retailer, who relays it to the man- 
ufacturer. In color finishes for wood 
furniture, the manufacturer originated 
the idea, the buyer picked it up to 
spark his floors and the consumer has 
now jumped on the bandwagon.” 
—Carolyn Knuemann. 
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KEYMAN* sin our BUSINESS 


*keyman. (ke’man’), n.; pl-men. A man who makes decisions for spending 
the money of his company on equipment, materials, supplies or services, or— 


exerts any influence on buying decisions. 
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@Mr. Joseph Zarish, vice president, International Furniture, Div. of Schnadig Corp. 


KEYM AN iw your Business 


Mr. Supplier, the decisions the keyman makes or influences, 
and his conclusions on whether your product will be an im- 
portant asset to his business, are vital to your success. 


Multiply the number of plants which are your prospective 
customers, by the number of keymen who influence buying 
decisions for these plants, and you can easily visualize how 


many keymen your company depends on for your successful 
sales efforts. 


i i 


es 4 read Furniture Design & Manufac- 
turing from cover to cover every month 





and find it of great value and interest 
in keeping me informed of the latest 
processes, techniques, machinery, meth- 
ods and materials.” 


Write today for complete information on how your company can 
reach these “KEYMEN” through an advertising program in FDM. 
Market information and other material is available on request. 
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Mr. Keyman is the very man for whom FDM is edited . . . 
and to whom FDM is being sent. All of our efforts are 
directed toward keeping him “informed of latest processes 
and techniques, machinery, methods and materials” 
Anything which will enable him to do a better job... . 
faster . . . with greater profit . . . is given priority in FDM’s 
editorial pages. Because FDM keeps him informed, he reads 
FDM from cover to cover . . . advertisements as well as 
editorial material. 


It is this readership . . . by KEYMEN ... . that will make 
your sales promotion pay big dividends in sales. 


FURNITURE Design (reese 


facturing, upholster- 
ing and bedding 


é Manufacturing = i 


608 S. Dearborn St., 


Chicago 5, Illinois 
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SWINGLINE STAPLER is being used here to tack cover to box spring frame at one of the 


Sealy plants. Tool is also used extensively for tacking upholstery covers and slip seat 


for dining and occasional chairs. 


Air-Powered Tool Fires 
5,000 Staples Per Load 


An industrial air tacker which can 
drive 5000 staples continuously from 
a “single loading” is big news in 
stapling devices from the Long Island 
City, N.Y. plant of Swingline Indus- 
trial Corp. 

The new air-powered tacker is 
called “Load-O-Matic,” and according 
to Jack Linsky, Swingline’s president, 
the device is a major advance in the 
staple fastening field. 

What are some of the advantages 
claimed for “Load-O-Matic” by 
Swingline? 

It’s a revolutionary new fastening 
method, efficient, compact and time- 
saving, they say. 

The tacker is loaded with a pre- 
filled magazine containing an un- 
breakable continuous belt of 5000 
pre-cut staple-forming wires. Re- 
sembling a pistol, and fed like a ma- 
chine gun, “Load-O-Matic” forms as 
well as drives a staple each time the 
trigger is squeezed. 

The flexibility of this band of 
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staples enables it to be rolled into a 
compact coil and loaded into a throw- 
away plastic cartridge from which it 
is fed into the gun. Strength of the 
bond between the adjacent wire 
strips which comprise the belt is pro- 
vided by a thin, film-like transparent 
tape. And although this tape pre- 
vents belt breakage, it does not inter- 
fere with the shearing of the top 
staple from the belt as it is fed into 
the tacker, declares Swingline. 

There is a “Load-O-Matic” for 
almost every furniture manufacturing 
need, says the maker, and _ two 
models which produce narrow, ¥% 
inch crown staples, were designed 
specifically for the upholstery indus- 
try. The gun is now being used in 
the production of bedding products, 
upholstered pieces, cabinets, and din- 
ettes. And for such use, this pneu- 
matic air tacker operates at utility 
air pressures from 60 psi, for stapling 
in soft materials, to 100 psi for 
stapling in hard woods. 


Automatic Power 


Stapling Equipment—Part 5 


BY LEONARD S. SIMON 
Upholstery Construction Editor 


DISPOSABLE CARTRIDGE of this power 
stapling gun holds 5,000 strip staples 
which are bent as fastener is driven. 


Pictures and data courtesy of Swingline 
Industrial Corp., manufacturer of Load- 
O-Matic power fastening equipment. 


For great variety of uses, Swingline 
offers three different magazines which 
can all be used by four different guns 
to form staples to twelve combina- 
tions of crown sizes and leg lengths. 

Staples are of high-carbon steel, 
they report, and are available in either 
30 or 50 gauge wire. Chisel and 
divergent point styles, as well as 
special point styles are available. 

What are further advantages of- 
fered by Swingline’s “Load-O-Matic?” 

According to Mr. Linsky, the tacker 
is especially light in weight, and is 
easily operated and controlled with 
the use of one hand. Additionally, he 
says, use of the gun will result in the 
decline of operator fatigue and a rise 
in production. All moving parts are 
aligned in balance, permitting the air 
drive to reduce shock and _ recoil. 
Absence of the usual loading rail per- 
mits the tacker’s use in confined areas. 
The swing-out front, concludes the re- 
port, allows efficient maintenance and 
easy accessibility to all parts. * 
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PLASTIC COATED springs are held in place without fasteners 


by semi-circular beveled groove cut into frame. 





ALTERNATE METHOD of attaching spiral springs is by plastic 
clips screwed into the furniture frame. 


side-drilling. Circular, 


CURRENT CHAIR of 
Scandinavian design 
from Denmark, featur- 
ing Globe plastic 
coated spiral springs, 
offers attractive low- 


cost construction to 
nanufacturers. 


SHAPED CUTTER 
(left) on eccentric 
chuck routes groove in 





double blade cutter on 
rotary chuck is used 
in vertical drilling. 





Spiral Spring Offers 
Thin-line Styling 


Multi-colored plastic-coated spiral springs, designed to 
serve as seat and back of chairs and sofas, are making their 
lebut in the United States after a successful introduction 
in Denmark. 


Globe spiral springs stay resilient for many years 
even under severe use, according to manufacturer H. En- 
gelhardt Plastic & Metalvarefabrik, Denmark. The springs 
are easily mounted on furniture frames without stretching 
tools, special hooks or nails, thereby greatly reducing work 
time and equipment costs. 

Assembly operation begins with the routing of semi- 
circular, undercut grooves in furniture frames. Side drill- 
ing can be done with a shaped cutter on an eccentric 
chuck, but it requires a pattern with semi-circular curves. 
When drilling vertically, a circular cutter on a rotary chuck 
cuts the required semi-circles. An angular jig supports 
the furniture frame in an inclined position which is neces- 
sary to make the correct groove pitch to prevent the spring 


from slipping out. An alternate way to attach springs is 
with plastic clips, which are screwed to the furniture frame. 

The spiral springs, packaged in 1640-foot rolls, must 
be cut six to eight per cent shorter than the required 
length, to assure a close fit under tension. The two spiral 
spring ends are joined together by an assembling screw 
with only the use of a plier. The joined spring is stretched 
into opposing semi-circular grooves manually completing 
the operation. 

The galvanized steel springs are available covered in 
brown, ivory, black, grey and transparent plastic. 

Siso Export Organization, 28 Nyropsgade, Copenhagen, 
Denmark, is the export agent for Globe springs. In the 
United States, Siso is represented by Van Waters & Rogers, 
Inc., Los Angeles, and Southland Importing & Exporting 
Co., High Point, N. C. 


For More Information Circle Reader Service Number 546 
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Inflated Sanding Drum 


A model 890 Valcore sanding drum for offhand sanding 
of table legs, chair seats and other contoured wooden 
pieces, has been developed by Nu-Matic Grinders, Inc. 
The drum is used as a back-up wheel for coated abrasive 
bands and is designed for application on floor-mounted 
machinery. It is 8” in diameter, takes a 9” wide abrasive 
band and can be inflated to anv hardness. 


For More Information Circle Reader Service Number 550 





Electric Fastening Driver 

A reversing model 272 electric driver, featuring an anti- 
ratcheting clutch for continuous, uniform fastening, is 
available from Skil Corporation. Precise torque required 
for production screwdriving or nut running operation is 
set externally. When pre-set torque is reached, driving 
action stops instantly. Capacities include %4” diameter 
machine screws and nuts and No. 12 self-tapping screws 
and wood screws. 


For More Information Circle Reader Service Number 551 





Cold Press Bonding Glue 


A glue for cold press bonding hardboard to various 
wood surfaces without need for sanding, has been devel- 
oped by National Casein Company. The glue may be 
applied to wood frames, plywoods and _ particle board. 
The hardboard is then positioned and the unit is put in 
the cold press. The manufacturer states that under aver- 
age conditions adequate press time is 45 minutes. The 
bond is claimed to be highly resistant to water and heat. 
Sample panels have been subjected to oven tests for 72 
hours at temperatures of 105° F and 90 percent relative 
humidity. 


For More Information Circle Reader Service Number 552 
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Polyurethane Adhesive 


A solvent cement, designed to effectively combine pol 
urethane to polyurethane, has been announced by Mai 
hattan Adhesives Corp. The cement is said to create 
strong bond with soft seam and no residual tack, is fa: 
setting and will meet the adhesive requirements of poly 
urethane users and converters. 


For More Information Circle Reader Service Number 540 





Natural Color Post Cards 


A new selling medium, “Lusterchrome” natural color 
post cards, is being introduced to the furniture industry 
by Tichnor Bros., Inc. The color cards can be made in 
any size and in spiral bound booklets to replace expensive 
catalogs. Cards of any subject or groups can be reproduced 
direct from the customer’s transparencies. The cards can 
be used to give advance notice of trade showings, as item 
announcements, etc. 


For More Information Circle Reader Service Number 541 


——_———— 


NEW LITERATURE 


NEW SWAGING MACHINES, including three sizes of a new 
die closing model, are contained in a 24-page catalog 
from The Torrington Company. Featured in the booklet 
is rotary swaging, said to be an efficient, chipless metal- 
working process, correct method of selecting the proper 
machine for a swaging operation and _ illustrations of 
typical swager dies, and manual, semi-automatic and 
automatic feeding attachments. 





For More Information Circle Reader Service Number 542 
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FACTS ABOUT PLASTIC, a pocket-sized, six-page booklet 
which compares outstanding properties and typical indus- 
trial applications of 13 major plastic families in common 
industrial use is offered by Cadillac Plastic & C hemical 
Co. Included are acrylic, Implex, nylon, Teflon, polye- 
thylene, flexible and rigid vinyl, cellulose acetate, butvrate 
and others. The booklet also lists five major misconcep- 
tions about plastics. 


For More Information Circle Reader Service Number 543 


—_—— 


SCOTCH-WELD brand structural adhesives and_ structural 
adhesive design concepts and bonding methods are con- 
tained in a new 16-page illustrated catalog from Minne- 
sota Mining and Manufacturing Co. The catalog includes 
extensive technical information and tables and line draw- 
ings dealing with types and properties of Scotch-Weld. 


For More Information Circle Reader Service Number 544 


——_~—————__ 


PORTABLE AIR TOOLS for screwdriving and nutsetting are 
featured in a catalog issued by Master Power Corpora- 
tion. The book is designed to solve the problem of 
specifying a particular tool for an application w ithout 
trial and error methods. Three determining factors for 
selecting the proper tool, as outlined in the catalog, in- 
clude basic motor size and speed, proper clutch and 
stvle of handle. 


For More Information Circle Reader Service Number 545 
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upplier Announcements 





)N-CURLING GUMMED LABELS, printed on “Prone” paper 
ck, said to handle and store like plain paper, is de- 
ibed in a bulletin from Kalamazoo Label Co. The 
els are claimed to lie flat without pre-sticking or curl- 
x through extreme variations of temperature and humid- 
‘, yet have sufficient body and bulk to handle well in 
labeling or imprinting machine. 


ESTINGHOUSE ELECTRIC CORPORATION, Micarta Division, 
impton, S. C., producer of decorative plastic laminates, 
ill expand plant capacity by 75 percent; will include 
installation of a new 6000 ton, high-pressure laminating 
press, capable of producing five by twelve foot laminate 
sheets. United States Plywood Corp. is sole distributor. 


SOUTHERN PINE LUMBER CO., Diboll, Texas, will construct 
. new particle board plant in Pineland, Texas. According 
to Arthur Temple, Jr., president, the plant will produce 
approximately 26,000 sq. ft. of board daily by a German 
process, claimed to be superior to other operations. 


B. F. GOODRICH COMPANY, Sponge Products Div., has 
established a branch at 3241 N. Seventh Street Traffic- 
wav, Kansas City, Mo., to serve the furniture and bedding 
industries of eastern Colorado, Kansas, Missouri 
and Nebraska. Thomas M. Cameron is manager. 


LEGGETT & PLATT, INC., Carthage, Mo., manufacturers of 
spring products for the bedding and furniture industry, 
opened a plant at 22nd Ave. and Culver, Phoenix, Ari- 
zona, to serve the southwest and west coast area. 


Iowa, 


GABRIEL MANUFACTURING CO., New York, manufacturers 
of swivel glides, has completed new factory facilities in 
Stony Point, New York. The firm also announced a new 
Goldtone finish, said to be rust and tarnish proof, and 
a new device for keeping glides on metal tubular furniture. 


WEBSTER SPRING COMPANY, Webster, Mass., announced 
that Quality Maid Spring Co., Lynwood, Calif., has been 
awarded an exclusive, four-state franchise to manufacture 
and sell the Webline drop-in coil construction, specially 
engineered for foam rubber custioning and claimed to be 
readily adaptable to any furniture design. 


F. P. SMITH WIRE AND IRON WORKS, Chicago, manufac- 
turer of Metaloom decorative grilles for the furniture 
industry, announced the change of its name to F. P. 
Smith Corporation. 


ABITIBL CORPORATION, Detroit, Mich., manufacturer of 
wood-grain finished Plateboard, smooth two-side and one- 
side hardboard, and insulation board, opened a district 
sales office at 333 N. Michigan Ave., 


Chicago, serving 
llinois, Indiana, Kentucky, 


Missouri and Wisconsin. 


>ROJECT PALAZZO/FROM PAGE 18 


Macy’s was the originator. In January 1958, a design 
mmittee headed by Otto Overby, merchandise adminis- 
tor of the furniture department of Macy’s in New 
rk, undertook to forecast a period of decorations which 
uld be in demand in 1960 and the vears to come. A 
ree-to-five year minimum sales life was essential for 
© proposed gigantic scheme. 
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After much research, the period from 1810-1830 in 
Italy was chosen. The name “Italian Regency” was 
adopted, although the years do not represent an actual 
“period” in the art or decorative meaning of the word. 
Rather, the selection focused on the Italians’ adaptation 
of English Regency. It was felt that Italian Regency was 
an exploitable idea for home furnishings purposes, because 
wealthy Italians of the 1820s lived in large villas with 
open areas and lavish appointments. The Italians of those 
years also borrowed generously from many sources and 
peoples, including the classic Greeks and classic Italians, 
French, English, East Indians, Egyptians, and Chinese. 

All these influences could enrich a collection of the 
proposed period. 

And these factors led to a graciousness and formality 
which Macy’s felt would be an acceptable flavor to the 
American buying public today. 

Once the style decision had been made, Macy's dis- 
play manager Dan Foley left on a trip around the world, 
He planted the inspiration with key foreign resources, and 
gave them guidance needed for merchandise develop- 
ment. He went to Italy, taking furniture designs prepared 
by Peter Ross, of Macy’ s Design Studio, and with instruc- 
tions for their handcrafting by Italians. These pieces were 
to become the nucleus of the furniture group, after they 
had been executed in Italy, shipped back to America, 
re-interpreted for contemporary U. S. living and for mass- 
production by designer Henry Warren of Drexel, and 
manufactured at Drexel. 

Drexel, on invitation of Macy, had joined the under- 
taking in June 1959. 

Palazzo was on its way. 

Macy's then approached leading domestic manufac- 
turers in each home furnishings classification, and invited 
their participation in the program. 

Palazzo began to grow rapidly. 


At this point a new and important phase of the pro- 
gram, entered: the franchising of other retail stores to 
purchase, advertise and sell Palazzo merchandise. Macy’s 
Corporate Buying Office started contacting 120 leading 
stores, from the Atlantic to the Pacific, about joining the 
program. During January and February of this year, 
Macy’s entertained at lunch and presented the idea to 
hundreds of store heads, merchandise men, corporate 
groups, and other high level personnel—all in small, in- 
formal groups of 15-21 persons. Along with Macy’s, Drexel 
management usually was present. The package was sold 
top-to-top. 

The original invitation from Macy’s, to come to New 
York, had been couched in general terms: “Come see a 
new merchandising concept”, in essence. During lunch, 
the program was presented as a total store project, rather 
than a departmental matter. There was ample time for 
discussion, with plenty of questions and answers a regular 
occurrence. 

Says Lauter: “It was our conviction that if this effort 
meant good business in our stores, other leading retailers 
would have the same interest in such a program. What 
we had to offer each store was an exclusive, ready-made, 
expertly designed, unusual collection of merchandise.” 

In addition, each store was offered tools: listings of 
resources and goods; an import catalogue to make mer- 
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chandise ordering easy; co-ordinated exhibits set up at 
Macy’s early this year and at Drexel in spring; many 
other care fully prepared aids. 

Working closely with Macy’s during this presentation- 
to-retailers pe riod were Joseph Huffman of Drexel, and 
David J. Brunn of Drexel, vice-president and director of 
merchandising there and a vital part of the Palazzo team. 
Other key members were: Thomas Barber, vice-president 
of R. H. Macy and Company; John Harmon, then Drexel 
advertising manager; Arndt, Preston, Chapin, Lamb and 
Keen Inc. of New York City, Drexel’s advertising agency; 
and several May Company executives. 

In determining the major stores to handle Palazzo, four 
considerations were weighed: size, diversity of operation 
(ability to sell furniture, silverware, other categories in 
the collection), afluence (could the store take on a com- 
plete package involving all the manufacturers?) , and com- 
mon denominator (relationship to manufacturers whose 
lines were already stocked; or willingness to stock lines). 

Participating stores agreed to abide by a break-date of 
Sunday, Aug. 21, announced as an historic moment in 
home furnishings merchandising. 

At that time, promotion made a_ resounding splash. 
Macy’s featured Palazzo on its sixth to ninth floors, in all 
42 Herald Square show windows, and in seven New York 
newspapers saturating the area with 40 full-page ads. The 
five suburban branches of Macy featured the tie-in, too. 

Published in late August, the September edition of 
House Beautiful carried seven pages of Palazzo color ads 
featuring Macy's, Drexel, Motorola, Cabin Crafts, Field- 
crest, and Charles Bloom. Svroco and some other manu- 
facturers placed black-and-white ads. An attractive 
sequence carries the reader, page by page, from doorway 
and hall through the home, with everything in Palazzo 
furnishings. Editorial presentation will come in the Octo- 
ber issue of House Beautiful, and in other national and 
local publications. 

Sales and display aids include publicity releases for 
local use, radio and television commercials, window lay- 
outs, sign lav-outs, consumer booklets, posters, large silk- 
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“Then there’s the line you designed Smith.” 
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screened murals designed with classic Palazzo figures. 

Each of the thousands of items carries the Palazzo g 
or label. Most products have special new Italian nan °s 

The preoccupation with Italian names for Palazzo m -- 
chandise is one reason the maps of Italy have gai 
fresh interest. Manufacturers have been busy thinking » ) 
suitable appellations for their offerings. Multiply 18 p: 
ticipants by at least several patterns in most cases, ai 
the result is a lot of Italian (and some Greek) nam«x 
Here are a few of them as they sing a libretto through tl 
Palazzo opera—in linens, tableware and other categorie 

“Firenze” (Florence), “Genova” (Genoa), “Milano ’ 
(Milan), Castello, Tivoli, Parma, Corinthian, Lotu 
Helene, Griglia, Stria, Umbria, Classico. 

George Briard offers an On Rocks set called “Anthe- 
mion” (although it is doubtful that the 19th centur 
Italians deserted Chianti and white wine for Scotch o: 
Bourbon on non-existant ice). Charles Bloom presents 
square silk pillow and a_ rectangular silk bolster in 
“Gianina”, and a dust ruffle in “Rimini Rose.” 
clude imported “Ionica wood columns.” 
server by Gorham is made in “Villa” pattern. 

Color names also spell and Italian holiday. There are 
Grotto Blue, Piedmont Green, Malachite Green, Venetian 
Violet, Travertine, Salerno Melon, and others. 

An extensive assortment of Palazzo imports supplements 
the domestic goods in co-ordinated motifs and colors. 
Hundreds of items are listed, priced, described and _pic- 
tured in a separate lavender-foldered (high-stvle color) 
Import Catalogue. 


Lamps in- 
A silver pie 


Included are: “A Fornasetti Tole magazine rack from 
Italy (suggested minimum retail: $39.95); a black and 
gold Tole hurricane lantern from Italy ($219.00); an urn- 
shaped lavabo in porphyry finish with antique gold finish 
dolphin spigot, from Italy ($298.00); Fornasetti ash trays 
(some at $3.50); all-wool pile rugs, Hong 
Kong type, from Japan (9x12, $239.00); “Castello” 
hooked rugs from Japan (4x4 round, $19.98); cut crystal 
stemware, leather jewel boxes lined with velvet, silk da- 
mask drapery fabric, all from Italy; and embroidered 
tambours in cotton batiste, from Switzerland. 


“Classico” 


To some extent, Palazzo follows the footsteps of The 
Wishmaker Collection, a successful co-ordinated merchan- 
dising concept during the pre-war vears. But Palazzo is 
more flexible. It affords greater choice of merchandise 
by the dealer; is more minutely planned for manufacturer 
and for dealer; is organized in depth; and is broader in 
participation. 

Palazzo furniture by Drexel will retail at a_ slightly 
higher price than the company’s Triune collection. As 
example, a three-piece Palazzo bedroom suite, small way, 
will sell for about $499.00. 

Furniture comprises around 60 per cent of the Palazzo 
program. Woods include solid cherry, beautifully matched 
veneers and other select hardwoods. The 62 pieces art 
intended for individuality within a harmonious whole 
Drexel has developed a special distressed and antique: 
finish called Tuscan brown. In addition, accent piece 
come with painted finishes of terra cotta with black strip 
ing and decoration, or white with blue-gray. 

Hardware is antique brass, reproduced from old Italia | 
rings and pulls by Chautauqua Hardware Corp. A med: 
lion ornamental back-plate has a beaded molding rin 
another ring is in a laurel wreath design. 
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Tables are interesting. They include: a round lamp 
ble 28 inches in diameter, with black-g -green pedestal 
ise and gold striping, and a quartered cherry veneer top; 
planter end table with marble top; a handsome library 
ble with banded edge on top, and antique medallion 
coration on either end. 

Among occasional pieces are: an 88-inch high bookcase 
ith brass grill doors, pediment top, and cabinet base; a 
sk with brass gallery trim; functioning chests 36 inches 
ide, to go anywhere; a round party table with cane- 
ick chairs. 

Dining room pieces emphasize richness. 
anv tables and many _ buffets. 


There are 
\ Chairs come in three 
rvles: high-back with carved medallion motif and cane 
ack; curved “X” design in back; raised Greek key motif 
n the backrest. 

Bedroom pieces include a headboard with interlacing 


vals and antique brass finials on the posts, and a high 
arrow chest with drop-leaf front, available in two ways— 
with slide-out shirt trays, or compartmented desk unit. 

The Motorola stereo cabinet has Romanesque-arch doors 
and brass grillwork, and the T.V. cabinet features fold- 
back hinged doors with recessed panel fronts framed 
banding. 

Occasional chairs and upholstery include a spoon-back 
chair, a sofa and arm chair with cane end-panels, and a 
ladies-size tufted-back lounge chair. Trapunto quilting is 
available on some pieces. 
in a total of 91 colors. 

Adapting the original Italian-crafted models to the needs 
of American homemakers and factory methods presented 
a challenge, according to Drexel design co-ordinator 
John Hollowell. A maximum of machine work and a 
minimum of hand clean-up had to be achieved—but with 
a hand-made look. 


There are 20 patterns of fabrics 


For example, the posts of the original dresser were 
carved top to bottom. Drexel modified. To replace the 
Italian overlay, Drexel used laid-up veneered panels sawed 
to size and re-assembled. But the sharp corners with 
mitred effect of the original dresser—a note of quality— 
were retained by Drexel. 

The Palazzo library table also entailed problems of 
adaptation from the original. The Italian piece had an 
end pedestal with an open area giving it a light and thin 
appearance, but resulting in fragility. Instead of follow- 
ing these lines, the Drexel designers closed in the ends, 
to obtain the desired strength. 

On the same piece, the joints of the apron area were 
flish in the Italian version. The American modification 
took relief, moved back of the corner, managed to retain 
a flowing line and to avoid trouble. 

The initial arm chair seemed almost overscaled—high, 
wide, deep, massive. And there were problems of joinery. 
The American designers reduced dimensions, simplified 
onstruction. 

Despite adaptations from the original models, Palazzo 
still demands many hand- -steps, according to Hollowell. 
alazzo involves the most hand work of any Drexel col- 

ction, with Touraine probably running second. 

Much of the sub-assembly work must be done by hand: 

posts, drawer faces and overlays, veneer treatments, 

‘corations such as striping and other motifs. In the 

iinted pieces, every beading, every 

cessed area is accented with contrasting colored lacquer 


every molding, 
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enamel. Striping is done by skilled workers, both men 
and women. 

Many mock-ups were worked out by Drexel before the 
final perfection was found. Many color finishes and panels 
were prepared over a period of six months. Design motifs 
were created from Italian watercolor pictures. 

To obtain satisfactory finishes, Jess Johnson of Grand 
Rapids, color consultant for Drexel, took over the problem. 
Working with different suppliers, Johnson and the Drexel 
finishing department developed the right Palazzo finish. 

By the end of spring market, enough orders had been 
placed by dealers for Drexel to go ahead with the first 
cutting. This was completed in July, with immediate ship- 
ment timed for the late-August unveiling on store floors. 
In late September the company plans to follow with a 
second cutting. 

Pointing towards future orders to maintain continuity, 
Joseph Huffman last spring was already admonishing 
Palazzo dealers that “no matter what closeout or special 
buy comes along, you'll resolve to have a budget to order 
immediately any sold merchandise—so that Palazzo—come 
Christmas 1960—will still be the most ambitious home 
furnishings program anytime anywhere. .’—Carolyn 
Knuemann. 


ELECTROSTATIC SPRAYER 
CONTINUED FROM PAGE 50 


on 24-inch centers, and the pieces can be spaced individ- 
ually. During the finishing operation the company’s 300- 
foot conveyor operates at 11 feet-per-minute. 

Tubular pieces are ideal for the handgun application 
because of the “wrap-around” effect of electro sprays. 
All areas of the work are painted with a pass of the gun 
from one side of the piece. 

After a 10-minute flash off, the painted work moves 
into a gas-fired oven where it bakes out for nine minutes 
at about 420° F. After baking, the painted pieces go 
to final assembly, packing and shipping. Afco does little 
stockpiling. 

“When it became evident that we’d have to find more 
economical and faster means of finishing we became inter- 
ested in electro coating. At that time, we weren't sure 
which way to go—automatic or manual Ransburg No. 2 
Process. After a good deal of consideration we decided 
it would be quicker to start with the electrostatic hand- 
gun. But, by next year, we'll have to increase our hand- 
gun capacity, or go to the automatic process to match 
our growing production,” reported Murray. 





"Pike Brand” 


PXTLN-DRIED HARDWOODS 
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STOCK PLASTI 


TIPS and CAPS 
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Available for immediate shipment 
POLYETHYLENE or BUTYRATE 

leg tips of above styles in a wide range of 
sizes and colors, 

FOR FURNITURE © TOYS ® TOOLS © RACKS 
HANDLES @© HARDWARE ® APPLIANCES 
Slip on easily — press it — manufactured to 
precise tolerances. 

FREE SAMPLES and LITERATURE 

Write for prices and size tips you need. 
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BOX 304 EVANSVILLE, IND. 
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their appearance better than wood 
and are highly resistant to abrasion. 

In furniture design, the trend 
toward greater elegance as consum- 
ers demand more refined details with 
quality fabric and decorations, pre- 
dicted Jakobsen. “The homeowner 
often may not be able to afford 
opulent furniture, but she still wants 
a richness through design, reproduced 
in materials within her budget,” sug- 
gested the chief designer. 

The designer has a strong respon- 
sibility to keep abreast of furniture 
design developments throughout the 
world. Jakobsen, in addition to 
delving into his own wide creative 
background for design inspiration, 
also keeps close check on_ shifting 
trends, particularly in Scandinavia. 

When a new design is under de- 
velopment, Jakobsen sits down with 
the Virtue management and discusses 
the market they are trying to obtain 
and outlines a basic style approach. 
He then absorbs the current activity 
in that area of furniture design by 
scanning dozens of furniture publica- 
tions from the United States and 
Europe, plus studying current designs 
in major consumer shelter magazines. 
He also turns to the exhibits at the 
Los Angeles Home Furnishing Mart 
and Chicago’s Merchandise Mart and 
American Furniture Mart, and to top 


decorators and their suppliers >r 
style trend information. 

After studying the design scence » 
relation to his particular proble 
Jakobsen picks up his pencil 
sketch hundreds of preliminary ide: 
From these come full-size worki: 
drawings and finally full-size pr 
totvpes in actual materials. 

The first pencil roughs are onl 
for his visualization. Satisfactory dé 
sign solutions are then turned int 
full-scale charcoal presentations. 

“Charcoal drawings are very flex 
ible and rough,” he explained, “My 
assistant Warren Peterson and I move 
them around, making changes. From 
these drawings we make rough shop 
drawings, where we smooth out de- 
tails and consider comfort, eye appeal 
and styling ideas—rather than making 
a finished rendering to impress some- 
one. We work with the actual mate- 
rials at hand, and our final models 
are made with production materials. 
This is done for management, as well 
as the design department, since the 
decision to produce the piece rests 
on approval of the prototype. 

In Jakobsen’s opinion good furni- 
ture designing is absolutely necessary 
for successful marketing today. The 
time of getting by with bargain-price 
pieces alone is past. Too many low- 
price units now are also well de- 
signed, he said. 

A designer has an obligation to 
create profitable items for his man- 
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pattern makers because of its dependability and smooth action. 
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Roller nut vises are so constructed that it is practically impossible 
for the nut section to rise or the screw to spring out of engagement. 
Tried and Tested—Abernathy vises in 60 years have proved their 
worth in reliability, sturdiness and ideal action on any woodworking 
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agement, with a minimum of produc- 
tion line problems. Jakobsen, for ex- 
ample, prefers interchangeable table 
ind chair legs to provide a large num- 
ber of stvle and color combinations. 
In many of his groupings, tables and 
chairs may be interchanged. 
Suntanned, silverhaired Jakobsen 
looks as if a Hollywood producer cast 
him for the roll of a creative designer 
in one of the world’s most successful 
companies. But, behind this smooth 
‘xterior lies a rockbed of experience. 
jakobsen joined Virtue in 1949, after 
serving as a freelance designer at 
Allied Upholstering Manufacturing 
Co. He also did a stint designing 
lamps for Marplex Co., and gift wares 
for Art Line of California. He studied 
at the Portland Art Museum, won a 
scholarship to the Los Angeles Art 
Center School and went on to receive 
a bachelor of science degree in indus- 
trial design from the University of 
Southern California, School of Archi- 
tecture. He, his wife and two chil- 
dren live in Manhattan Beach, Cali- 
fornia.—Gordon L’Allemand. 
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need for additional or new equip- 
ment. Consequently, in making cost 
comparisons of two methods it is not 
equitable to take previous historic 
costs at face value and compare them 
with the estimated costs under a new 
system. First, those savings which the 
procedure analysis has made avail- 
able should be extracted from the 
historic costs. 

If this is accomplished, then the 
answer as whether or not to mech- 
anize paperwork will become ap- 
parent. 





IMPORTANT: 


When replying to Box Number Ads be sure 
to address your envelope as follows: 





c/o Furniture Design & Mfg. 
608 South Dearborn 
Chicago 5, Illinois 





MACHINERY FOR SALE 








For Sale 


Bell #80 12 Spindle Mortiser 
Greenlee #110 36” Surfacer 
McKnight 4 CM Multiple Borer 


R. K. HASKEW & CO., INC. 
P. O. Box 4065 Chattanooga 5, Tennessee 
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ADVERTISING 








RATES: 
Per line (minimum 5 lines) no display....$ 2.00 
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BUSINESS OPPORTUNITIES 








RARE OPPORTUNITY .. . 
PRODUCTION MANAGER 
AS PARTNER 


Prominent Miami Manu- 
facturer of novelty fur- 
niture and accessories 
enjoying national distri- 
bution is seeking an asso- 
ciate prepared to pur- 
chase substantial interest 
in fast growing organiza- 
tion and make a minimum 
investment of $25,000. 


To arrange meeting 
please wire or write im- 
mediately regarding your 
background and financial 
capacity. 


Box 684, North Miami Beach 62, Fla. 














WANTED: ACTIVE PARTNER 


Well known Mahogany & Palm Fur- 
niture Business in the heart of Mexico 
City. Very heavy Export & Tourist 
Trade. Splendid profits, low taxes, 
fine climate. 19 years of record-break- 
ing growth and earnings increases. 
Unlimited possibilities. A wonderful 
opportunity for the right party. 
$60,000. for 49% interest. P. O. Box 
21196 Mexico City (1) D. F. 





EMPLOYEES WANTED 





CABINET FOREMAN WANTED 


A leading manufacturer of quality 
store fixtures, located in Eastern 
Ohio, offers a challenging position 
to a cabinet dept. specialist. Must 
be familiar with union operations, 
experienced in efficient production 
methods from prints and drawings, 
schedules on thru to the paint and 
finishing departments. Salary open. 


Send complete background informa- 
tion & salary requirements. All ap- 
plications will be kept confidential. 
Reply to Box 342, Furniture Design 
and Manufacturing. 
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EMPLOYEES WANTED 





WANTED Upholstery foreman who 
can manage and direct approximately 
forty upholsterers producing nicely 
styled medium priced chairs. Contact: 


JACKSON CHAIR COMPANY 
Danville, Kentucky 


SUPERINTENDENT— 
WOOD FINISHING 


PROMINENT WEST COAST LUMBER COM- 
PANY HAS CHALLENGING OPPORTUNITY 
FOR EXPERIENCED PLANT SUPERINTEND- 
ENT TO BE IN COMPLETE CHARGE OF 
SUBSTANTIAL WOOD FINISHING OPERA- 
TIONS. MUST BE FAMILIAR WITH COM- 
PLETE WOOD FINISHING SYSTEMS. LABOR 
EXPERIENCE AND MECHANICAL APTITUDE 
MANDATORY. REPLIES CONFIDENTIAL. 
P. O. BOX 1088, ROSEBURG, OREGON. 




















POSITIONS WANTED 





General Plant Manager Available 





General Plant Manager thoroughly experienced 
in management, production and engineering of 
the wood products field. Experience includes all 
production functions (lumber, plywood, through 
finishing, packing & shipping), purchasing, ac- 
counting & all office procedures, labor relations, 
design, estimating, planning & scheduling, in- 
dustrial & plant engineering services. Write to 
Box 344 c/o F.D.M. 





LINES WANTED 





Established organization selling own products 
to furniture retailers seeks additional lines for 
national or regional distribution. Make details 
as complete as possible in first letter. Box No. 
343 c/o F.D.M. 





SAFETY SAW GUARDS FOR SALE 








SAW ACCIDENTS 

Now! Dangerous circular table saw injuries elim- 
inated by new amazing visual Brett-Guard patented 
SEE-THRU safety tool! Device fits all rip saws! 
Installs easily! Features TRANSPARENT PLEXI- 
GLAS SHIELD. Covers saw blade yet allows 
FULL VISION and complete accuracy. Send for 
FREE FOLDER today! 

Made only by: 

BRETT GUARD CORP. LOwell 8-2600 

ENGLEWOOD, NEW JERSEY 














TURNINGS FOR SALE 








WE DO A GOOD TURN 


arrick 


TURNING WORKS, INC. 


Manufacturers of Quality Woodturnings 
812 Millis St. Phone 883-1765 High Point, N. C. 





PLYWOOD FOR SALE 





OUR SPECIALTY: THIN CUT to size fancy face 
plywood. Hutch backs, end panels, drawer 
bottoms, etc. 


CAROLINA VENEER & PLYWOOD CO. 
P. O Box 1292, Florence S. C. 





STACKING STICKS 





For Pennies 
4 cars 6’ to 614’ Stickers 4c ea. 


Phone or wire your Order 
Gaiennie Wholesale Lumber 
Shreveport, Louisiana 
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FURNITURE PATTERN 
IN LIFETIME 


NEVAMAR 


HIGH-PRESSURE LAMINATES 


The natural warmth and beauty of richly-grained 
Rosewood finds true expression in this new 
NEVAMAR pattern. Specifically designed for use 
on distinctive furniture and fixtures, it is made 
in a selection of five colors. Rosewood has an 
exquisite hand-rubbed look and comes to you 
prefinished, ready to apply. It is still another in 
more than 75 different patterns and colors in the 
NEVAMAR line. Samples are yours for the asking. 


WYNENE T-EDGING 


Colorful, attractive and easy to apply, 
Wynene T-Edging adds eye-pleasing 
harmony or contrast with any 
NEVAMAR surface. Write for samples. 


Give Your Customers Tips on Tops’ 


This booklet gives retail salesmen all the facts about 
NEVAMAR - surfaced furniture. We'll gladly supply a 
quantity for distribution to your customers. 


«5 i5 


EVAMAR 


HIGH PRESSURE LAMINATE 
RESISTANT TO CIGARETTE BURNS 
WITHSTANDS BOILING WATER 


> DESIGNED FOR LONG LIFE 
AND LASTING BEAUTY NEVAMAR DIVISION: 


” WPEEL IW NORMAL USE THE NATIONAL PLASTIC PRODUCTS COMPANY 


seal D NOT AFFECTED BY ALCOHOL, 


Oo Nap ag Saran and Nylon Fibers—Nevamar High-Pressure Laminates—Wynene Extruded and Molded Products 
AD ORDINARY INK... OR TIME ® 


ping JP NEVER NEEDS PAINTING ODENTON, MD. * NEW YORK, N.Y. * LONG BEACH, CALIF. * MIAMI, FLA. » CHICAGO, ILL * DENVER, COL 
eS > EASY TO CLEAN EN PORTLAND, ORE. * SAN FRANCISCO, CALIF. * CHARLOTTE; N.C. «© JACKSON, TENN. * INDIANAPOLIS, IND. 
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FURNITURE PATTERN 
IN LIFETIME 


NEVAMAR 


HIGH-PRESSURE LAMINATES 


The natural warmth and beauty of richly-grained 
Rosewood finds true expression in this new 
NEVAMAR pattern. Specifically designed for use 
on distinctive furniture and fixtures, it is made 
in a selection of five colors. Rosewood has an 
exquisite hand-rubbed look and comes to you 
prefinished, ready to apply. It is still another in 
more than 75 different patterns and colors in the 
NEVAMAR line. Samples are yours for the asking. 








WYNENE T-EDGING 


Colorful, attractive and easy to apply, 
Wynene T-Edging adds eye-pleasing 
harmony or contrast with any 
NEVAMAR surface. Write for samples. 


Give Your Customers ‘Tips on Tops’ 


This booklet gives retail salesmen all the facts about 
NEVAMAR - surfaced furniture. We'll gladly supply a 
quantity for distribution to your customers. 


This is 


NEVAMAR 


>» A HIGH PRESSURE LAMINATE 
> RESISTANT TO CIGARETTE BURNS 
> WITHSTANDS BOILING WATER 


> DESIGNED FOR LONG LIFE 
AND LASTING BEAUTY NEVAMAR DIVISION: 


neva) PEL IN NORA USE Ky THE NATIONAL PLASTIC PRODUCTS COMPANY 


has earned ths seal» NOT AFFECTED BY ALCOHOL, 
on “on Trp, FRUIT ACIDS, AMMONIA . Saran and Nylon Fibers—Nevamar High-Pressure Laminates—Wynene Extruded and Molded Products 
@’Guarartoed by ORDINARY INK... OR TIME 
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for the furniture and 
cabinet industries 


Modern research facilities and equipment are at the com- 
mand of every interested furniture and cabinet manufacturer 
today. The RONTHOR Research and Development Center 
at Little Falls, New Jersey was founded by Raymond H. 
Reiss for the expressed purpose of efficient product research 
to aid the entire furniture and cabinet industry. Here, indi- 
vidual problems are solicited and solved by skilled engineers, 
working to save costly man-hours and helping to improve 
furniture quality and serviceability. 


Many excellent and revolutionary new items have been orig- 
inated at the Little Falls Center. Write for information on 
the many fine RONTHOR efficiency products available to 
you today. 


® Self-lubricating Table Pins, Slid- © Three-point Suspension Drawer 
ing Door Glides, and Tipper Guiding. 
Glides. 


# Improved Conventional Drawer 
Steel Furniture Chassis. 


Guiding. 

Molded trays and drawers. , a saa 
se ® Self-lubricating Drawer Glides, 

Specialty plastic extrusions. engineered for all 

All engineered for low-cost in- — types of installation 

stallation and lifetime service. and service. 


Address inquiries to RONTHOR REISS CORP., Industrial Products 
Division, Dept. FD, 111 Fourth Avenue, New York 3, New York 


RONTHOR 


- _ RONTHOR REISS CORP. 
maesithanineicinenennetesninaeeniesinoniiamie ~ RESEARCH AND DEVELOPMENT CENTER 


LITTLE FALLS, NEW JERSEY 





Formerly REISS MANUFACTURING CORP 
MANUFACTURERS e INDUSTRIALISTS e ENGINEERS 
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FOR DATA CIRCLE FDM NO. 1348 





